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THM‐205  TOURISM CONCEPTS&PRINCIPLES

(03 Credit hrs)

PRE.REQUISITE

THM-103: Introduction to Tourism and Hospitality Management

LEARNING OUTCOMES:

l. Knowledge and understanding of tourism and hospitality with emphasis on its

available resources (Natural and Cultr'rral), infrastructure and superstructure

2. Management' marketing and business skills

3.Evaluatecritically'fromaStrategicperspective

4. Communication skills

5. Practical' innovative' demonstrative and employment related skills

6.lntegratesubjectspecifick.nowledgeandtransferableskillstodevelopaspecialist
in depth, .onlu", i research inr"rtigaiion, and effectively report the findings'

7. Computer and lnfbrmation Management Technology Skills

CONTENTS

llris corrrse aitns at identifying the student rryith

i';;;;;.;. strategies and success stories (case

str.rdents with the proper plans and critical analysis

practices to achieve sustainable development'

the different types of conceptstheir

studies). It aiso aims aidentifying

for besi management and operations

l. Explain the main concepts of tourism practices'

2.orrtlinetheprinciplehistoricalchangesthathaveoccurredintourismandits
SlniRcant impact on current tourism practices'

3. To apply a significant analytical' creative and conceptual skills'

4. Plan, Manage and imptement the concepts in tourism practices'

Module-l: , r^..'
lnrroduction to Tourisnr. Definitions of Tourism' concepts of Tourism: cultural Tourism'

Eco-Tourisrr. Community Based fou'i'''"("tuinuUft Tourism' Green Tourism' Pro-

poor Touris*. n.,poi'iiit routit'' Public Private Partnership'

Module-2:

CulturalTourism.Corrcept&Definition'PrinciplesofCulturalTourism,CaseStudy
(CulturaI Tourism)

Module-3:

Comrnunity Based Tourism, Concept & Definition'

i;;;il, iase Studv (Communitv Based Tourism)

Module-4;

Eco-Tourism&creenTourism.Concept&Definition.PrinciplesofGreenTourism,
-ase 

StudY (Eco & creen Tourism)

Module-5:

Pro.PoorTourism,Concept&Det.inition.PrinciplesofEco-Tourism,CaseStudy(Pro-
Poor Tourisrn)

Principles of CommunitY Based



Ⅳlodule-6:

31
Responsible Tourism, Concept & Detlnition, Principles of Responsible Tourism, Case

Study (Responsible Tourism)

Module-7:

Other concepts

ASSIGNMENTS _ TYPE AND NUMBER WITH CALENDAR

It is continuolls assessment. The weightage of Assignments will be 25ohbefore and after mid term

assesslnent. ll includes:

o classroorn participation,
o attendance, assignlnents and presentation,

. honrework
o attitude and behavior,
o hands-on-activities.
. shorl tests. quizzes etc.

ASSESSMENT AND EXAMINATIONS:

35% It takes place at the mid-point of the semester

250/0 It is continuous assessment.

classroom participation,
assignments and presentation, homework,

attitude and behavior, hands-on-activities, short

tests, quizzes etc.

Assessrtrettt It takes place at the end of the semester. It is

rnostly in the forr of a test, but owing to the

nature of the course the teacher may assess their

students based on term paper, research proposal

development, field work and report writing etc.

RECOMⅣIENDED TEXT B00KS/SUGGESTED READINGS:
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Boniface, Brian G., and Chris Cooper. Worldwide Destinations: The Geography

ol'Travel and'fourism. 3rd Edition,

Brownell. Judi. "Women in Hospitality Management: Ceneral Managers'

Perception of'Factors Related to Career Development." International Joumal of
Hospitality Management, Vol. 13, No. 2,pp,l0l-118, June 1994.

Burkart. A. J,, and S. Medlik. Historical Development of Tourism. Aix-en-
Provence, France: Centre des Hautes Studies Touristiques. 1990.

Burns, Peter M.. and Andrew Holden. Tourism: A New Perspective. New York:
Prentice Halt. 1995.

Bennett, M. M. "strategic Alliances in the World Airline Industry." Progress in
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Dwyer, Larry. and peter Forsyth'. 

LEconomic Significance of cruise Tourism'"

Annals of Tourisrn n.r.uttf''' Vol' 25' No' 2' pp' ie:+15' April 1998'

Harris, Robeft, and Joy Howard' Dictionary of Travel, Tourism, and Hospitality

Towner,John'..Approachesto.I.ourismHistory.',AnnalsofTourismResearch,
Vol. 15. No. l. PP. 41-62' 1988'

I l. Rice. Kate. "The Professional Prospects^for Women in 'l'ravel'" Travel

Counselor' No. 29, pp'20-22'October 28' 1996'

12, Witt, Stephen F', and LuizMoutinho' Tourism Marketing and

Handbook, ZnO Edition' New York: Prentice Hall' 1994'

l3'WorldTourismorganization.YearbookofTourismStatistics.Madrid:
wro,

2010.

14. Towner, John. "The Grand Tour: Sources and. a Methodology for an Historical

StudyofTourism.,,TourismManagement,Vol.5,No.3,pp.215-222,
September 1984.

l5.WTTCHRC.StepstoSuccess:GlobalGoodPracticesinTravelandTourism
Human Resource Development. vancouver: world Travel and Tourism council

Human Resource Centre. 1998'
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