MASS - 112
MASS COMMUNICATION

Credit Hour: 3
Type: General

Course Objectives

This course is designed to explicate fundamentals of Communication, Journalism and Mass
Communication. It deals with the principles of effective communication for clinical
psychologists to enhance their communication skills especially during intervention phase of
psychological therapy. This also lays emphasis on journalistic writings such as feature

articles that can help create awareness among masses about psychological disorders leading

to social problems.

Course Contents

Introduction to communication and its types
Process of communication
a. Lasswell model of communication
b. Shannon & Weaver model of communication
€. Osgood & Schramm’s model of communication
d. SMCR model of communication
Effective communication
Introduction to Journalism and its types
Journalistic language and writings
Structure of newspaper organization
News writing
a. News values
b. Types & structure of news
Feature writing
Requisites of a successful interview
Column & Editorial writing
Journalistic processes
a. Reporting Process
b. Editing Process
c. Page designing: Types



e Comparison of print and electronic media

e Final Project
Writing feature article on any social or psychological problems e.g. depression, drug /
alcohol addiction, anti-social personal disorders, Intellectual Disability, PTSD etc.

Course OQutcome

The students at the end of the semester will be able to produce one feature article on a self-
selected topic related to clinical psychology as well as learn the fundamentals of
communication.
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