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Q2. Give short answers (10x2 = 20)

1. Define Cognitive Dissonance Theory?
2. State the criteria for effective targeting of market segments?
3. List down the five dimensions of the brand personality framework.
4. What are innate needs and acquired needs?
5. Briefly state the brand personality framework?
6. Elaborate abrasive advertising.
7. Explain briefly the basic learning theories?
8. Briefly explain what is a reference group from a consumer behavior

and a marketing perspective?
9. List down some bases on which subcultures can be categorized.
10. Briefly explain the passive view of consumer decision making.

Q3. Give answers of the following questions (3X10 = 30)

1. Explain the five basic levels of human needs as identified by
Maslow's Hierarchy of Needs.

2. Define attitude. Explain the tri-component attitude model.
3. Explain the decisions a marketer must make while designing a

message.
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