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THE ANSWERS MUST BE ATTEMPTED ON THE ANSWER SHEET PROVIDED

Q.1. Write short answers to the following questions. (15x2=30)

i.  What is Co-branding give few examples?
ii. ~ What is the issue of gray market goods?
iii. = What is the importance of visual aesthetics?
iv.  What advantages of foreign direct investment?
What are disadvantages of franchising?
vi.  What is the purpose of a “political culture’?
vii.  Define “high-context” culture with examples of countries?
vili. ~ What are benefits of trade surplus on an economy?
ix.  Define “attitude,” “belief,” and “value.”
X.  What are demerits of ‘Market Capitalism’?
xi.  What are advantages of using broadband?
xii.  What is the difference between the ‘spot’ market and the ‘forward’ market?
xili.  What is the difference between export selling and export marketing?

xtv.  What are remedies for dumping in a country?
xv.  What is difference between ‘Quota’ and ‘Embargo’?
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Q.2. Write detailed answers to the following questions. (3x10=30)

i Identify the basic segmentation strategies. Give an example of a company that has used each
one.?

I What are the tangible or intangible elements of a brand?

ili.  What are different types of pricing strategies available to global marketers?



