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Q.1. Encircle the right answer, cutting and overwriting is not allowed.

1. Interlinkis an advertising company of
A. India
B. Pakistan
C. America
D. Russia
2. Which of the following is not a stage in evolution of advertising:
A. Identification
B. Information
C. Promotion
D. pricing
3. which is not the classification of advertising objectives:
A. To inform
B To remind
C. 1o persuade

D T order
4. What is the overall objective of advertising
A. To build customer relationship
B. To build public relationship
C. To build personal relationship
D. To build press relationship
5. Individuals who have specific needs and for whom the communication must be specifically
tailored is known as
A.  Audience
B.  People
C.  Community
D. Target Audience
6. Marketing means:
A. Buying
B. Selling
C. Buying & Selling
D. Analyzing
7. With the advent of Internet, which one of these is considered the most influential medium
for advertisement these days?

Al Television

B. Newspaper
G, E-Commerce
D. Radio

8. Digital marketing is same as
A Marketing through emails
B. Marketing on Facebook
C. . Marketing on Twitter

D. All of above

9. Aslogan in:promotion is.uséd-because:
A, Ttmakes you unique '
B. It grabs your attention
C. It always reminds of a definite brand
D. All of above ’
10. Which of these media is not used for advertisement?
A, Newspapers

B. Magazines
€. Billboards
D. Notebooks
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Q.2. Write short answers of each of the following. (5x4 = 20)

1

2
‘3.

4,
b

. Discuss four P’s of Advertising.
Write down the:steps of AIDA model,
Write down the; dfsadvantages of advertfsmg?
Discuss the types of advarti sing appeals
"Differentiate between advertising and public relation.
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Q.3. Questions with detailed answers: (3x10 =A30)

_1. Define advertising. Discuss the types of advertising.
2. Write a detail note on the objectives and functions of advertising.

3. “Advertisi_ng is the economic backbone of media.” In the light of this statement, please discuss the
power of multinational companies over media houses with examples.
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