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Q.1. Encircle the right answer, cutting and overwriting is not allowed. (1x10=10)

. Public Relations is a .
(a)  Staff Function : (b) Management Function
- (¢) Media Function (d) None of the above
ii. the barometer for public relations.
(a)  Public Opinion (b) Media Relations
(c)  Public Interest (d) All of the above

iii.  Public Relations is
(a) Communication Management (b) Image Management

(c) BothA&B (d) None of the above
iv.  Media Relations is

(a) RoleinPR (b)  Strategy in PR

(c) Cloutin PR (d)  All of the above
V. is a PR role

(@) Communication Liason (b) Dealing with Media

(c) BothA&B (d) None of the above
Vi. is called the father of public relations.

(a) Edward Said (b) Edward Burnays

(¢) Noem Chomsky (d) Harold Lasswell.
vii.  Public Relations in Pakistan inherited from of the 1947.

(a)  British Legacy (b) Indian Legacy

(c) US Legacy (d)  Turkish Legacy
viii. PSA stands for:

(a) Public Services manage (b)  Pubc Service Analysis

(c)  Public Services Advertising (d)  Public Scanned Advertising
ix.  Information Services Academy is in:

(a) Karachi (b) Lahore
(¢) Islamabad (d) Peshawar
. Symmetrical models in PR are based on:
(a)  Persuative Communication (b) Dialogue Communication
(c) BothA&B (d  None of the above
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ATTEMPT THIS (SUBJECTIVE) ON THE SEPARATE 'ANs_w_E’ IEET PROVIDED

Q.2. Explain the short questions. (5x4=20)

Define investor relations.

‘What is a press release?

Being a PRO, when do you need to organize a press conference‘7
How do public relations differ from advertising?

What is publics in PR?
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Q.3. Explain the detailed questions Bx10= 30)

1. Discuss various ethical concerns fo1 professmnal prac,tlce in pubhc
relations in Pakistan.

2. Discuss the role of research in public relations. What are important

aspects and methods of research adopted in PR?

3. Do you think that public relations in private sector in Pakistan differs

from PR practices in public sector? Provide your opinion in detail.
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