UNIVERSITY OF THE PUNJAB

Part-11 A/2015 : :
Examination:- M.A./M.Sc. * Roll No. ...voeevnnnnnn .
.....l........'..........‘

Subject: Mass Communication (For English Medium) TIME ALLOWED: 3 hrs.
PAPER: VII (Editorial, Feature and Column Writing) MAX. MARKS: 50

NOTE: Attempt FOUR questions: TWO from Parf — [ s ONE question from part — I
and ONE question from Part — mr

QL. What is meant by an editorial? Identily the difference between an editorial and
-~ editorial note? 13

Q2. What is the style and structure of 4 newspaper editorial? What is the importance
of language and research in the editoriaf writing process? 13

Q3.f‘The editorial page shoul¢ begin from where the rest of the newspaper leaves
oft.Ideas’ - is the keyword,” once said Editor Wal] Street Journal Vermont C.

Royster. Explain, 13

" Q4.What is a feature? Name two of your favourite feature writers and describe the
main characteristics or qualities of their writing style? 12
Q5.Magazine features are a source of both education and entertainment. [{ow? 12
Q6.What do you know about letters to the editor or readers column? 12

Q7.What are the sim;j larities and differences between editorials and columns? 12
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" Subject:Mass Communication TIME ALLOWED: 3 HRS

Paper: VII (Editorial, Feature and Column Writing) [Urdu Medium)] MAX. MARKS:50
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Part-11 A/2015 :
Examination:- M.A./M.Sc. * ROINO. covveercnnaeessnns

% coassssscssessosecsccces

"Subject: Mass Communication TIME ALLOWED: 3 hrs.
PAPER: VIII (Communication-1I) MAX. MARKS: 50

NOTE: Attempt any FOUR questions. All questions carry equal marksf.
1. What is “Effect Approach” in communication studies; explain with
reference to historical development? |
2. What do you know about “Media Sociology”? Explain.
3. How quantitative méthodology is different from qualitative
methodology? Explain.
— 4. Explain Antonio Gramsci’s model of hegemony, what role financial
basis play td attain the benefits of elite’s class?
5. What are the important portions of 2 thgsis/diésertation? Describe
6. What is Political economy theory? Explain the concept of
Consolidation.
7. Herman, Chomsky propaganda model is a criticism on capitalist
Society, explains its features.

8. Write a detailed note on the stages of content Analysis.



UNIVERSITY OF THE PUNJAB

Part-11 A/2015

Examination:- M.A./M.Sc. * Roll No. ..........ccuuuenene
Subject: Mass Communication TIME ALLOWED: 3 hrs.
PAPER: IX (Development Support Communication) MAX. MARKS: 100
e P~ O PDOT L Oominunication) == 2222 MAX. MARKS: 100

NOTE: Attempt any FOUR questions. All questions carry equal marks.

Q No. 1, Differentiate among change agents, opinion leaders and pressure groups. Describe
various qualities of opinion leaders with necessary details.

Q No.2. Discuss the importance of pretesting of messages in DSC campaigns. Write note on
various forms of messages used in a typical DSC Campaign.

Q No. 3. Briefly highlight the role if international donor agencies in the development of a
country. Give profile of few known mternatlonal donor organization working in
Pakistan.

Q No. 4. Differentiate between Development Journalism, Development Communication
and Development Support Communication by pointing out major differences.

Q No. 5. Make a chart/tree of variety of channels which can be used for diffusing any
innovation or which can be used for a Development Communication campaign.

Q No. 6. Please highlight the important components of a DSC Campaign requlred fora
developmental project with necessary details.

Q No. 7. Write short note on any TWO of the following
i.  Process of Social Change

ii.  Categories of Adopters
iii. Alternative Model of Development
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Part-1I A/2015 £ Roll No.
Examination:-M.A'/M.Sc. :000000000000000000000000000000000:
Subject:Mass Communication TIME ALLOWED: 3 HRS
Paper: X (Public Relations) MAX. MARKS:100

Note: Attempt any FOUR questions. Each question carry equal marks.

Q. #1:

Q.#3:

Q. #4:
‘Qﬁ#sz
Q.#6:

Q.#7:

-u,ka/‘zl:«t/b’w.‘[/‘ﬂ:vl/b‘/,bad’/ W
What is the importance of Press Conference in Public Relations? Explain with

Example. (25)
S e s eSS IR e G

. Write down the responsibilities of a public relation officer in detail. (25)

NS YNSRI oY
In Pakistan, governmental PR is systematic and efficient, Discuss. (25)
- /éj.?ﬁ;..f;jﬂ(g./ /EQW‘U}K/JUC’I& (r‘/,;dly

Write down detailed note on Political PR? Is this type more challenging than the

other types. ' 25)
Se Foie (I et e oz s Ay
What is the importance of Media Relations in Public Relations? 25)

e e e L1 Ao 85 40/

Whrite a detailed note on internal and external publics of an industrial organization. (25)
-u‘:."i &]J‘j%ﬂf &;/:.;{}u} lL(..Jb’ff'/ VQ (‘1/." J')”

How press Release is important in the perspective of Public Relations? Explain. ~ (25)

U/ AN OIS Y AT §e



UNIVERSITY OF THE PUNJAB

Part-1I A/2015 Roll No

Examination:-M.A./M.Sc.

Subject:Mass Communication TIME ALLOWED: 3 HRS
Paper: XI (Electronic Journalism) MAX. MARKS:50

Note: Attempt any FOUR questions. TWO from each part.All questions carry equal marks.

Q.#1:

Q. #2:

Q. #3:

Q.#4:

Q. #1:

Q.#2:

Q.#3:

Q. #4:

I LU e R rf S trpe ) S

What are the basic considerations in arranging the supporting visuals?
°c.wfdu> KM!‘/ gﬂc.:w/f Hhys” (l/,‘.ulr

Describe the duties and responsibilities of a news producer. How news production

is different from documentary production?
S ALY f“,{t5/,tw5‘§,4),é-q/ugugjﬁ;,5&45;41,5.{1 &)y
How TV influences public opinion in the era of satellite communication?
?‘LQJ//}"C‘C)‘/Z&LUJ)(}J/»L u’éx.r& - ("'/.‘UV
Write a detail note on the past of PTV (Pakistan Television). Suggest measures for

its improvements.
S L Sk e TR LG DL o] Ay
(PART - IT)
Write a detail note on types of leads with reference to radio.
QAU "Leads" i A L7l 4 ks gAY
What are the mechanics of copy explain with the help of examples?
S esa§ I L L3 &y
Briefly explain the functioning of Radio Pakistan News Organization.
-u/._»wJ;w:u"Lu Y29 (r'/f’dlr

Write a detail note on sources of News with reference to monitoring.

SIS fe L r L KR &
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Part-11 A/2015
Examination:- M.A./M.Sc.

Subject: Mass Communication
PAPER: XII (opt. i) [News Paper Management|

E RollNo. .................... *

TIME ALLOWED: 3 hrs.
MAX. MARKS: 50

Note: Attempt any FOUR questions. All questions carry equal marks.

L. Why it is important (o have organizational structure in any or:

structure of any newspaper organization,

2. Explain in detail the working of circulation department.
3. In your opinion which cra can be termed as the worst as far

relationship are concerned? Support your answer with examples.

ganization? Explain the

as press government

4. What is the importance ol advertising department for any ncwspaper?

5. Whois the head of reporting section? What are the various dutics of a reporter?

0. What do you mean by regional press? What are the various problems being faced by

regional press in Pakistan?

7. How a non-active distribution department can alTect the circulation ol any newspaper?



UNIVERSITY OF THE PUNJAB

.........00........0.....

Part-11 A/2015 : E

Examination:- M.A/M.Sc. LROINo. o

- Subject Mass Communication ' TIME ALLOWED: 3 hrs.
PAPER:X{| (vi) [Television Production] MAX. MARKS: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.

Explain the process of producing Talk Shows. Also dicuss role of Productlon Team

members. (12)

U’J b(ﬁ///b/z.//"f u’f YL NV /Z)Lu(.d )’K&./J;’»/f St

Do you think Paklstam Private TV Channels enjoying freedom of expressoin?

Discuss with examples. (12)
2T uc.Ju;?afm,wuquwwd,aumfwéL’w

What is the difference between tracking and zooming? What are thelr use in TV

programs? Discuss in detail. (12)

: ‘%)akéw‘c.t’lw JJ(r*"lKuiu‘VUCd;&-u’/f:bd/u’.@)//}’ﬂ/

What techniques are required to light Indoor Intervuew? Discuss different types /

patterns of lights with diagrams. (12)

Y13 E B S Py S By iyt

What do you mean by documentary? How many types of documentary. Discuss' in

. detail. (12)

LB St IFSS s e s

What role Morning shows playing in society? Discuss critical view of morning

shows. ' (12)
S bR BN S Y e Poebit B

Write down a short notes of the following. (4+4+4)

(i) DOP

(i)  Screen Play
(i)  Dry Rehearsal
_u.‘.’ﬁ ubj/ﬁ.{‘.).: PV
Q:Idj 0]
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Part-II A/2015 £ Roll No.

Examination:_M.A./M.Sc. :“00‘000nu»o»““nu«oon“:

Subject:Mass Communication TIME ALLOWED: 3 HRS
Paper: XII (opt. vii) [Advertising] MAX. MARKS:50

Note: Attempt any FIVE questions. All questions carry equal marks.i.e.(10)

Q. #1:

Q.#2:

———

Q. #3:

Q.#4:

Q. #5:

Q.#6:

Q. #7:

-

Al S e I S
Define advertising? How advertising is different from news? |
9‘4,.394/;,/,5.,{9' E’/)él-u: /:.éj /.;J.f/' takl ('/'.}d'}"

It is said "Pakistani advertising does not represent Pakistani culture"? Please

comment and state your position on this statement with valid arguments?

et Sideug et S8 de e A3 G St gy
What are the different techniques of making aids for internet? Please also discuss
pros and cons of using internet as medium for advertising?
S SIS T NIL 2 AP B L 21 Ky AL b P &)y
Define copy writing? What are the essential characteristics of an effective copy?
Please also make a comparison between print and TV advertising copy?
-J LJ‘%KQK&{»U)J?U‘{ Lﬂyvl}:ﬁd)yz‘f—(ég Iy S /:"J-éfbgé( (")’.}J’)’
What is focus group study? How it ié conducted? Please also discuss its utility in
advertising process? |
S brto LB ASAAEWIY Cal 15 Grf S 20 T & 8
What is AIDA? How it is related to consumer buying process?.Elaborate your

answer with the help of at least two example? Please also draw its diagram?

S e ez 15 FPUe Sin2Gr 615 ADA YA
L

What are the different elements of a typical print ad? Please also write the types and

role of different headlines used in a print advertising?

S ‘3/’;'/!)/ kfjﬂ(}nd/r U“’G.ba?/ub (f'n?ug Lna.u;s‘ el qft.v{u’f'ip (/-/.’Uir
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