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M.A./M.Sc. Part—II _Annual Exam — 2019 s RolNo. covvviviin e

Subject: Mass Communication (For Urdu Medium) Time: 3Hrs.  Marks: 50
Paper: VII (Editorial, Feature and Column Writing)
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8 UNIVERSITY OF THE PUNJAB i :

M.A/M.Se. Part—I1 Annual Exam —2019 '. RolINo. oooneeennenne

Subject: Mass Communication (For English Medium) Time: 3 Hrs. Marks: 50
Paper: VII (Editorial, Feature and Column Writing)

NOTE: Attempt FOUR questions in all by selecting TWO questions from Part — I, ONE question
JSfrom Part — II and ONE question from Part - I11.

Part-I

I l
'

‘S(Ql) What is an editorial? Write a detailed note about different types of editorials? [13]

(Q2). What are the qualities that an editorialist must possess in view of the sensitive
nature of his/her job? ) [13] -

(Q3). Do you agree that editorials reflect the policy of uewspapexs7 Please support _
your argument with appropriate examples. [13]

Part-11

(Q4). What is a feature? Describe the different techniques of slanting the features? [12]

(QS). Compare and contrast the key traits and writing style of two of your favourite
: feature writers. : [12]

Part-II1

(Q6). What is an editorial cartoon? Explain the role and responsibility of a cartoonist as a
communicator, educator, advisor, and entertainer? [12]

(Q7). Define column writing? Identify the similarities and differences between an editorial
and a column. [12]



UNIVERSITY OF THE PUNJAB
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Subject: Mass Commnnication Paper: VIII (Communication-II) Time: 3 Hrs. Marks: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.
1. ‘Discuss in detail the concept of media sociology. What are the various
" contributing factors that effect upon and effected by media?. . -
. 9...What are Dominance and Pluralist theories and how these are-different from
~ each other? Explain with examples.
3. Explain Noam Chomsky Propaganda Model and explain
-+ how propaganda and systemic biases function in corporate mass media.
4. 'What is “Effect-approach” in communication studies; explain with reference
to historical development. ' S
5. What is survey method? What steps are required for conducting Survey
research? .
6. What do you understand by “communication”? Explain the linear model of
communication. ' : o N
7. What are the qualitative and quantitative research methods.and how these
are different from each other? Explain with examples.
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Subject: Mass Communication  Paper: IX (Development Support Communication)  Time: 3 Hrs. Marks: 100
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NOTE: Attempt any FOUR questwns All questtons can;v equal marks.

1) Discuss two development projects of Pakistan and the reason for their
success or failure.

2) What are the steps involved in developing successful DSC cambaign?

3) What is the difference between opinion leaders and pressure groups?
(Explain with examples)

. 4) Define integrated approach to development -

5) What is participatory communication and how it is related tobC

6) Explain Rbger’s diffusion of innovation concept

7) Discuss the role of mass media in highlighting the cause of social

development within Pakistan. (add two examples)
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Subject Mass Communication Paper: X (Public Relations) - Time: 3 Hrs. Marks: 100

NOTE: Attempt any FOUR questions. All questions carry equal marks.

1. Define Public Relations. Comment on various functions of public relations in this age of digital revolution.
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2. Describe the'significance of establishing good relations with the media in public relations. As a Public Relations

Officer what will you do to maintain good relations with the media?
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3. Differentiate among public relations, advertising, publicity, and propaganda. Discuss in detail with reference to the

objectives of all. e
S erlonf3) S L s g S fenls ity e e Pl B P

4. Describe the key points to be considered in planning and organizing a successful press conference.
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5. What is the significance of research in the planning of a successful campaign for public relatlons'7
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6. Write a detailed note on the organizational structure of Dlrectorate General of Public Relations.
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7. Write note on any two of the following:
i. Publics of Public Relatibns ii. Tools of Public Relétions
iii. Press Information Department
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M.A./M.Sc. Part—-II _Annual Exam —2019 . 5‘:‘! F."; DA A
Subject: Mass Communication Paper: XI [Electronic Journalism] Time: 3 Hrs.  Marks: 50

Q.l.
Q2.
Q3.
Q4.
Q.5.

. Q6.

Q.7.

NOTE: Attempt any FIVE questions. All questions carry equal marks.

UL~ L_;,u:y(u-q/ S dirég;éf s

Highlight the significance of morning TV shows.
-&ﬁ&’*%wu{)}d,é.ﬁjt 2 Ay
How a radio interview is conducted? Explain.
Yool b L h s Ay
Discuss the responsibilities of a TV News Producer. ,
LI es3Sp thgiddod  F A
Explain the role of radio in promoting economic development.
BV LV 2) Pt R Y I
Elaborate the role of TV in the promotion of education and research.
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Discuss different types of documentaries.

eI S ol N Ay
Write note on any TWO of the following:
(@ Breaking News (b)  Rehearsal (c) Radio Monitoring
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Subject: Mass Communication Paper: XII (iii) [Magazine Journalism] Time: 3 Hrs. Marks: S0

Q.1

Q2.

Q3.

Q.4.

Q.5.

Q.6.

Q.7.

NOTE: Attempt any FOUR questions. All questions carry equal marks.
RIS~ L= (IS Irioe s

What are the main differences between daily newspaper and magazine? As a student of
journalism, which medium is attractive for you. and why?

?uzC,lq.CVu%glsvuff AP AL 1484 O Y S S ssst A1 s 2 Iy
What is magazine journalism’s im;iortance in today’s digital era? Explain with examples.
G e Uttt eqlf S Q¥ L ST ¥ Ay
Pictures plays an important role in magazine journalism. Discuss.
LSes gl oSt dy Ay
Differentiate between the duties of a newspaper’s sub-editor and a magazine’s sub-editor.
_u.’/ 5 l’J;U:U{’J,)MjJ j.-.,y_../Lq %’ 2131 Hid / Jir
What are the latest trends in magazine journalism?
IS IS S S Y 1
What are the sources of material for a society magazine?
?q.a,tr:_sz‘&/ Sy FEerd A Iy

Write note on any TWO of the following:
(a) Sports Magazine (b) Yellow Journalism  (c) Urdu Digest
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Subject: Mass Communication Paper: XII (vi) [Television Production] Time: 3 Hrs.  Marks: 50
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NOTE: Attempt any FOUR questtons All questwns carty equal marks.
1 Descnbe the three basrc phases of TV Productron’? Explam the sngnrfrcance of |
Pre-Production in detail. v o ‘ -
u“’ﬂ W 7 e ’d/ui'/ftkd)fiuj 'ﬂfﬁtﬂf /GJUU: £ 534~
2, Technlcal experttse/sknlls are not enough Aesthetrc Sense i |s also signifi cant for a
qualrty TV Productnon Elaborate this statement wnth reference to drama productlon
: ~J /s-«?wtfulrtf I /’lfl-r/( !/M'J5—c-t5/j:t>/ e GL’V u“ dW‘wVLﬁCf N vd:d- |

'3 How News‘ F’roductlon is drfferent from ot‘,h__,_,,genres of TV Productron? What are the

0 lved in prepanng a News Bulletln? e

(U‘Lr(f/veu[_d/l/d/uajr°¢MLQV‘LJJ€:/U/:J’C/’IU’CUJI 3

;}4 Exptaln new trends and modern technrques of 'N Productlon Especrally what are the

steps iny

' |mpacts of computer graphlcs and anlmatron’P
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5. What is meant by TV Magaziné Show? Discuss various steps involved in preparing‘a
magazine show? | _
St S BL S SRy e Ve By B 5
6. How the Turkish and Indian dramas shown on Pakistani tele\}ision channels have
influenced our society? Please explain.
P St e e foe st Ui s St Uy HE 3 6
7. Explain the following: V

i). Significance of Interviews in TV Production

i). Documentray film :
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Paper: XII (vii) [Advertising]

Subject: Mass Communication
e ————
NOTE: Attempt any FOUR questions. All questions carry equal marks.

1. - What is advertising? Explain different kinds of advertising with examples.
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2. What-are the important tools for-onljne advertisement? Discuss in detail. -

~Z:ukc-MJ:4—/L£);(:M: j’//eﬂ)glgj/l}u"ln/ul}" .

Do you agree, “Advertising is spinal cord of any media orga'nization”? Disctiss in detail with

3.
arguments.
-2‘_’;&&:U;‘j‘afVLUVU)?c‘,Jf/:,;’JGQJmZ/iJ_LL:@_’ jjtu:ﬂf;ﬂ&‘;yfgd/'}lr
. . . . : .
4. Define the term Advertising campaign. Discuss the steps used to develop an advertising campaign.
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Define advertising appeals? Explain‘which kinds of appeals an advertiser use to make an

advertisement effective?
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What are the merits and demerits of advertisement?
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Differentiate between any one of the following

i.  Advertising vs Public Relations
ii. Printads VS Online Ads
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