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Time: 3 Hrs, Marls: 50Subject: Mass Communication (For English Medium)
Paper: YII @ditorial, Feature and Column Writing)

NOTE: Attempt FOUR questions in all by selecting TWO questionsfromPart-1, ONE question

from Part - II and O_NE questionfrom Part - lil.

Part-I

'{Q 1). What is an editorial? Write a detailed note about differenJ typep of editorials?

(Q2). What are the qualities that an editorialist rnnst possess in view of the sensitive
ofhis/herjob

(Q3). Do you agree that editorials reflect the polioy of uewspapers? Please suppod
your argument with appropriate examples.

Part-II

I.13 ]

[13]

tl3l

(Qa). What is a feature? Describe the different techniques of slanting the features?

(Q5). Conipare and contrast the key traits. and writing sfyle of two of yorlr favourite

[12j

[ 12]

[ 12]

uzl

Part-III

(Q6). What is an editolial cartoon? Explain the role and responsibility of a cartoouist as a

communicator, educator, advisor, aud enterlainer?

(Q7). Defrne column writing? Identiff the similarities and differences between an editorial

and a coluqrn.,}

feature writers.
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NOTE: Attempt any FOIIR questions. All questions carry equtl marks.

. :-. .. .-. -

1. 'Discuss in detail the,concept of media sociology. What are the various'

' contributing faotors that effect upon and effected by media? . '

2. .,What are,Doffrinance and Pluralist theories and how these are different frorn

each other? ExPlain with examPles'

3. Explain Noam Chomsky Propaganda Model and explain

i how propaganda and systemic biases function in corporate mass media'

4, What is ,,Effect,apploach" in communication studies; explain with'reference

to historical develoPment

5. What is survey method? what steps ale requifed for conducting Survey

research?

,What do you understand by "communication"? Explain the linear model of

communication.

What are the qualitative and quantitative research methods.and how these

are different from each other? Explain with examples'

6.

7.
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NOTE: Afrempt any FOUR qaestions. All questions qqr|y equal marlrs,'

1) Discuss two development projects of Pakistan and the reason for their

2)WhatarethestepsinvolvedindevelopingsuccessfulDSCcampaign?

3)whatisthedifferencebetwepnopinionleadersandpressuregroups?

(ExPlain with examPles)

.. 4) Define integrated approach to development '

5) What is participatory communication and how it is related to DC

6) Explain Roger's diffusion of innovation concept

7)Discusstheroleofmassmediainhighlightingthecauseofsocial

development within Pakistan. (add tWo examples)
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Time: 3 Hrs. Marks: 100

NOTE: Attempt any FOUR questions. All questions eafty equal mailts.

1. Define Public Relations. Comment on various functions of public relations in this age of digital revolution,

,1"/,r.<t/ti;tvtuve@tl',tnL,-grFi-q/qit!-b,>u*-1

2. Describe the'significance of establishing good relations with the media in public relations. As a Public Relations

Officer what will you do to maintain good relations with the media?

-L,l-/tf4 Llt;-totrt;&tivLrry*i2-vlLxlTluve@ ^//ctb,/t1!t,l,r;qowSAvLt?vt-b*t;D -r

3. Differentiate among public relations, advertising, publicity, and prirpaganda. Discuss in detailwith reference to the

objectives of all.

-ut,/o,V,6d ,l'-,t4tL,vVZ-J-/CuOicll,r,LofiS4.,,r,f*d,tfr,.,be.,tlli -r

4. Describe the key points to be considered in planning and organizing a successful press conference.

- 4 /c,tV +9 6,/r /*f; 6,V {,t 1 
tVuS rE' t,,t 6*r rdlT Q, *lx Lt

P.T.O.
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u what is the sisniricance or research in the prannins ora successffi::;;"#;;:,,TiilnrrL-v*tfr 
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of Directorate General of Public Relations.

-,.{t }P4 pv i tJ tw L ft, *Qii J V*,{ i r 3 -,

7. Write note on any two of the following:

i. Publics of Public Relations ii. Tools

iii. Press lnformation Department

6. Write a detailed note on the organizational structure

of Public Relations

,>t)iL^rb'=,liLi -r

,,/e ir,, r{* U!,}- ; o ra - t'
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NOTE: Attempt any FIW questions. All questions corry equal maFk*

Q.1. Highlight the significance of morning TV shows.

Q.2. How a radio interview is conducted? Explain.

-4/*v$7?l{1*f,ll, :r/itr
Q.3. Discuss the responsibilifies of a TV News Producer.

q.fgg,,1gtt.;{Tgttsllgj r,J,)t,
Q.4. Explain the role of radio in promoting economic development.

-tl.fev'tlt'.fltL,Ltb'iL6rGv rr,/ltr
Q.5. Elaborate the role ofTV in the promotion of education and research.

4./,>v,tl,u./Lg,ltzt"iZuf,tf ,o/i)t,
. Q.6. Discuss different types of documentaries.

-L{obSvx&tlgftfi x/Jt'"
Q.7. Write note on any TWO of the following:

(a) Breaking News (b) Rehearsal (c) Radio Monitoring

-,,{.}4,d-t}};a,,e zz/1)rr
,ff;t*, Q) ,f,a' (=) :i-ffi G-atD

-dtleJJ L---t)rrSLi-L/.fF Jtr&b.-6f :J-,,

-,jtiti rt4r{;?tJrj..frrL : t/1)tr
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Subiecfi Mass Communication Paper: XII (iii) [ Journalisml

NOTE: Attempt any FOUR questions. All questions carry equal mark$

Q.2.

-*L)L*J L""-iltr SLi -Ll/''P itr't; LJ{ :-:-'t
What are the main differences between daily newspaper and magazine? As a student of

journalism, which medium is attractive for you and why?r- --- 
w{,t*i,f44,:vo/e t Jn,x,sv,*u?ai{g)vuiliittE), t/ Jtr

What is magazine journalism's imporrance in today's digital eta? Explain with examples.

p icture s pr ay s an imp ortant,#{! ::r:i{' "r3:r{{1,?,0'n'r' 

u'tr t Lrl :r / i t r

-ul/g'-r,A01tth'ftt4tL; L,tsV \lt r/ itr
Differentiate between the duties of a newspaper's sub-editor and amagazine's sub-editor.

-4/6t,Ai &gttuitIfi,Ut Lc/-* ttlir zr'/ itr

Q.3.

Q.4.

Q.5. What are the latest trends inmagazine journalism?

-rl/cl|.e\V. t qq L 
S 
) z,t7*

Q.6. What are the sources of material for a society magazine?

t 7fi :t :. .-{,tr; ff/tt * ti V, 4
Write note on any TWO of the following:
(a) Sports Magazine

tBt:rt Q)

(b) Yellow Journalism (c) Urdu Digest

-g{,:,}rrrr{*,.tLlJat,,:r rz7 !t,
,iv:i (.,,) {v.,Lu{ (.-a,r)

Q.r.
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Subiect: Mass Communication Paper: XII (vi) [TeleYision Produqtion] Time.l Hry, Marks: 50_

NOTE: Afrempt any FOUR questions. All questions carry equal marlcs.

1- Describe the three bas'rc phas'es of TV Production? Explaf n the significance of

a, o o a oo a aoa o oaa o ol r' oa
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2, Technical eNpertise/skills are not enough, Aesthetic Sense is also significant for a
..t .:-.;.'

quality TV Produition, f,,laborate this statemen!wjth ,reference to drama production.

impacts'of computer graphics and animation? 
:

: j,. rq,/.:;.1ot)u,ft{i,r,rJ,jtJt*tLtfrG-t,4frl$ui\)ltiG,,r-oEV.raaL{i,q-4

Pre-Production in detail.



5. What is meant by TV Magazine Show? Discuss various steps involved in preparing a

magazine show?

I Llt;.- LP- Lf f jitL 6,V 6 i q * e 

", 
tr k- ;,r' * tJ, 

j 
- s

6. How the Turkish and lndian dramas shown on Pakistani television channels have

influenced our society? Please explain.

4.{*,.P r tl L r ;7,>t ) t{t c}vc,u L g / B 0)w., n 6 )Lt, Lu'e-t /,4 }! Odl-6
7. Explain the following:

i). Significance of lnterviews in TV Production

ii). Documentray film

,;{.>}4}-:,,r,- t
a$g,7t,tr,1fi46,j (i

&ftj (ii



UNIVERSITY OF THE PUNJAB
M.A./lVf.Sc. Part - II AnnualExam - 2019

aaaoaoaaaaaaaaaooa aaa
a','; Roll No.....o........... :taaaaoaoa aa ooo aa aaoa ao

Time: 3 Hrs. Marks: 50Subiect: Mass Communication Paper: XII (vii) [Adv

NOTE: Attempt any FOIIR questions. All questions carry equal marks.

L. .What is advertising? Explain different kinds of advertising with examples.

-'4 u tF' r-iv uP ri J f v t : afi y'.[stV.q i t$ i v, :'at: {t / t r

Z. What.are the important tools for'onljne advertisennent? Discuss in detail.

-4rtV*P * r-,t L).i 1t L "(/u "iti ttgi :" / tv,'

3. Do you agree, "Advertising is spinal cord of any media organization"? Disctjss in detail with

arguments. ' ' :

- { rtV,t;' ; v X J,t,t 7 r{, *V,!,J i,!, r-, { L|k -f I c 

" 
Lr "f d,f J { t 6 1 n

4. Define the term Advertising campaign. Discuss the steps used to develop an advertising campaign.

- q/oVP sl' t 7 L Lq ( i i u,' ltt q i \rv.a i'$ -{ i v,, Ln,g / t r

P.T.O.



5. Define advertising appeals? Explain which kinds of appeals an advertiser use to make an

advertisement effective?

t .-fi u ->., v,' Lt, r L,f J* *r ff ,/, I t,, Lr,{t ld o,v' - 4 q i r! *,t 3 / u,, 1r(9/ r r

6. What are the merits and demerits of advertisement?

- 1 oVlF / rl rv,,t tt *i r! Jl e,i2t: 4 / r r

7. Differentiate between any one of the following

i. Advertising vs Public Relations
i-

ii, Print ads VS Online Ads

4 rtv.i i rf 4, r{ * r.t ct :'=,v / t r

-
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