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The usage of social networking sites (SNS) influence youth’s 

interaction with their real life relationships. The primary objective 
of this study is to find out whether excessive use of SNS creates 
isolation amongst the youth from their strong relationships 
(family, friends, and colleagues) by enhancing their interaction 
with strangers. A survey was conducted with a sample of 306 
Pakistani youth. The findings revealthat there is a strong 
correlation between the time spent on SNS and isolation. The 
heavier users of SNS tend to be more isolated. SNS was used more 
for interaction with strong ties rather than weak ties.  

 
Social networking sites (SNS) have attained the status of 

fundamental and inevitable medium for social interaction over the 
last decade. It is also said that those who are not a part of any 
social site, can be considered as a part of fast dwindling reducing 
minority. All across the globe SNS has attracted considerable 
attention not only of the communication researchers but also of 
scholars in other fields like sociology, psychology, business, 
information technology etc. Scholars are not only interested in 
studying usage patterns and economic benefits of SNSs but on 
other they are also concerned about other implications like ways 
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of establishing, maintaining, mediating relationships through social 
networks which in turn are bringing the whole new meaning and 
dimensions to socialization process in society. Social media is seen 
as a positive development towards facilitation of interaction with 
the existing and the new relationships. At the same time, it is 
being blamed for relationship problems mainly interpersonal, 
private, face to face communication and time demands. Though 
this phenomenon is not as widespread in third world countries 
like Pakistan as compared to developed ones but since the last 
decade the use of these sites has increased specifically among the 
urban youth. Our  youth  is swiftly  familiarizing themselves and 
experiencing new freedom for making friends through  these  sites 
such  as Facebook, Orkut, Twitter , Linkdein, Friendster, My 
Space etc.; where  there  is  a  limited  space  for  family  yet  a  
wide  accessibility  to friends  and  friends  of  friends. As social 
networking sites (SNS) have gained a popular status in the world 
of new media, people are spending more and more time on 
internet generally and most of this time is taken by use of social 
networking sites. The present study aims to find out the impact of 
the excessive use of social media sites on interpersonal 
relationships with main focus on interaction patterns of youth 
with relation. This research explores the impact of social 
networking sites on family interaction patterns, interaction with 
strong and weak ties and the phenomenon of isolation among the 
youth due to SNS use. It further examines whether SNS use is 
playing any role in weakening family bonding or face to face 
communication with family members especially the parents and 
siblings etc. 

 
Social networking sites have fundamentally altered the way 

internet users are able to communicate through their specific 
features and applications. ‘Social Network Site’ is a “web –based 
service which allow users to construct a public or semi public 
profile within a restricted system. Users can not only share their 
list of connection with those they are connected but also view and 
transverse others list within a system1”. This definition highlights a 
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key character of SNS that it is a “public exhibit of connections”. 
Activities on SNS are not limited to interaction and socialization 
process between existing or new relationships but it is also 
considered as platform for exchanging information, mobilizing 
community, impacting opinions and political activation as well. 
But like other forms of online communication its growing use 
especially in youth is raising many concerns. With positive 
developments in building social capital through social media it is 
also introducing new and harmful dimension to real life 
relationships by eradicating the need and motivation of face to face 
communication leading to crippling of interpersonal 
communication. With a major increase in volumes and frequency 
of SNS users along with large chunk of time they spend on these 
sites interpersonal communication and social skills are 
diminishing. All these concerns lead to one vital question as how 
the evolving scenario of SNS use is going to impact the 
interpersonal communication in the future. In an article in Daily 
Times,  a survey report revealed that there are 30 million internet 
users in Pakistan and social media use has increased by 50% in 
2013 since last survey in 2011, “passing 8 million monthly users in 
past couple of weeks”3. So given the changing trend with more 
and more Pakistani youth using SNS it is imperative to explore 
that how much this excessive use is influencing interaction 
patterns of youth with real life relationships. The main objectives 
of the study are: 

 

 To determine whether soc ial  network ing  
s ites  (SNS) are creat ing isolat ion among  
youth?  

 To find out whether the youth are using  
SNS for bonding with stronger t ies  rather  
than weaker t ies?   

 To discover that  whether the use o f SNS 
influence upon family interact ion patterns  
of youth or  not?  
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By exploring above mentioned aspects of SNS usage, this 

research has enabled  people  to  acknowledge  the  fact  that  
social  networking  sites are  affecting  their  social interaction. 
This  study  is  useful  in  the sense that when  the  users  get 
familiar  with  the  adverse effects of these  sites, they would be 
able to form a judgment  that  would  prevail  in  future  for  the  
safety  of   these interpersonal  relationships. This study would  
suggest measures to help surely take  measuring  step  to  realize  
among the users the  importance  and  value  of  time  and  
privacy.   

 
Individuals   can  improve  their  social  life  by  learning  both  

ways,  the  negativity  and  the  positivity of  such  sites. Parents  
and  teachers  can  act  as  a  role  model  for  such problems  and  
they  can  personally  give  advises  on  the  usage  of  such  sites  
and  can  take  steps  to  resolve  issues.  

 
This  study  would  help in understanding   an  individual   to  

use  these  sites  being ? aware  of  their  advantages  and  
disadvantages. This study is also expected to bring about a positive 
response among people of all age groups using SNS frequently. 
 
Research Questions  
RQ1:  Are SNS creat ing  isolat ion?  
RQ1(a):  Does use o f SNS create greater isolat ion  

amongst  males or females?  
RQ2:  Are they  using SNS for bonding with  

stronger t ies  rather than weaker  t ies?   
RQ2(a):  Do both  genders d iffer in their  re liance on  

SNS for communicat ion with  close  t ies?  
RQ3: Does the use  of SNS influence f amily  

interact ion patterns?  
RQ3(a):  Do both genders di ffer in how SNS 

influences  their family interact ion patterns?  
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Literature Review 
Numerous researches (e.g. Parker and Plank4, 

Dimmick et.al.5, Ruggiero6, Shao7,) have applied the concept of 
uses and gratifications to study the relationship of users and new 
media. Uses and gratification explain that a media user attempts to 
choose a media source that best fulfills the needs of the user. The 
usage and gratifications theory takes a more human-centered 
approach towards the media. It assumes that the user has alternate 
selections to gratify his different needs8. The use and gratifications 
therefore suggests that media users have an active role and they 
know which alternative to choose in order to gratify their needs. 

 
Media has become central in shaping and forming youth’s 

perception of their identities. It also shapes the cultural 
orientation of their actions as well as the framework of their social 
interaction9. Research has shown that young people are more 
likely to have access to new media using it more frequently as 
compared to older generations10. Teens and young adults 
dominate in internet usage as well as being the heaviest users of 
Social Networking Sites (SNS)11. A vast majority of internet users 
in the United States for example have at least one SNS account 
while those having accounts on one SNS are also likely to have 
accounts on many different social networking sites. Research has 
also shown that males and females have different attitudes towards 
the social media. Men are more likely to have accounts on 
LinkedIn while the female are more likely to have a profile on 
Facebook12. Further, females tend to spend more time on social 
networking sites as compared to males. 

 
Social media can be used as an effective tool for enhancing 

citizens’ social capital as it can actually strengthen existing social 
relations by helping to stay in touch with or stay abreast of the 
activities of longtime acquaintances as well as for creating new 
ones13. Facebook is used more often for communication among 
acquaintances as well as offline contacts rather than for 
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communicating with strangers14, and that most SNS connections 
actually represent ‘in person’ connections. 

 
Social media is introducing a new trend in our society. The 

interactions with people met through new media have replaced 
time spent with strong ties15, and a very common phenomenon 
that has been observed is that of individualization whereby 
members of a family tend to ‘live together separately’16. Although 
new communication technologies offer very good conditions for 
developing a youth’s peer culture, yet the family culture has 
weakened as a result of the individualization within the family. As 
a result, many a times, the youth are in constant contact with their 
friends even when they are spending time with their families17. 
The increasing media use coincides with a larger structural shift 
towards an information-based society in which social relationships 
are created and strengthened through a cycle of “networked 
individualism”. Further, online communication channels have 
been found to be more important as compared to face-to-face 
communication18. However, other researchers have made 
contrary observations by stating that all communication channels 
are used more often for interactions with very close ties as 
compared to the less close ties19. ICT use has not really displaced 
traditional face-to-face communication20. Other researchers believe that 
although physical contacts are still considered important but their 
share in the online contacts increases when they are placed further 
apart21. 

 
It has been found that in contrast to offline social networks, in 

the online world most individuals have hundreds of friends. It has 
also been observed that people with a large social network in real 
life are likely to have more social interactions than people with a 
small social network.22 The people who are involved in online 
relationships are generally those who are interested in 
communicating in real life rather than the opposite. In addition, 
social ties that have been created online are also generally weaker 
than relationships which are created and maintained offline. 
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On the disadvantages of social media a research indicated that, 
technologies are cutting-off the people from genuine social 
relationships and making them socially isolated23. It has also been 
shown that the main reason behind such extensive use of SNS on 
the part of individuals is to relieve psychosocial pressures such as 
depression, isolation and loneliness etc.24. But at the same time a 
new phenomenon has been observed called “Facebook 
depression”. This phenomenon has been defined as a psychological 
problem which occurs when the youth spend an excessive amount 
of time on social media sites, such as Facebook, and then show 
signs of depression. Further, it has been found that these youth 
who are suffering from Facebook depression are at a greater risk 
for social isolation25.  
 
Methodology 

The aim of the study is to explore the different elements of 
social networking sites which are affecting youngster’s daily life. 
To carry out this study the technique of quantitative research was 
conducted in which survey method was followed. The population 
of the study fell in the age group of 18-30 from Lahore. Primarily, 
a pretest of the questionnaire was administered to a sample of 30 
males/females to explore the validity and reliability of the 
questionnaire. After making the required changes as a result of 
pre-testing a questionnaire was constructed having 26. Using a 
three point Likert Scale the questionnaire comprised of three 
sections. Using snowball sampling procedure the questionnaire 
was distributed amongst 400 respondents. The final sample 
comprised of 306 respondents. The SPSS-16 software versions 
was used for data analysis 
 
Results 

The number of questionnaires that were distributed was 400; 
however, only 314 were returned which meant that that the 
response rate was 78.5%. However, only 306 were included in 
the final analysis as the remaining eight were either incomplete or 
the responses were unclear. The data that was thus compiled 
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revealed that 49% of the respondents were male while 51% were 
female. 

 
A large number of the respondents (39%) had a family 

monthly income ranging between 49,999 – 99,999, 19% had a 
family monthly income ranging from 100,000- 149,999, while the 
family monthly income of 8% of the respondents was above 
150,000. Only 13% belonged to family whose monthly income 
was 50,000 or lesser. About 21% of the respondents did not 
disclose their family income see Table 1.  
 

Table1 
Monthly  fami ly  inc ome of  t he  res ponde nts  

Monthly income (Rs.) Percentage 
1. 0- 49,999 13% 
2. 50,000-99,000 39% 
3. 100,000- 149,999 19% 
4. 150,000 + 8% 
5. Not mentioned 21% 

 
The respondents ranged in age from 18 to 30 while the 

majority of the respondents fell in the age group24-26 years 
(30%) and 21-23 years (29%). With reference to the education 
level, 44% of the respondents had completed their post 
graduation, 42% of the respondents had completed their 
graduation, while 8.5% had completed their intermediate/A-
levels, see Table 2. 

 
Table  2  

Educa t ion  level  of  t he  responden ts  
Education level Percentage 
1.  Intermediate/ A Levels 8.5 % 
2.  Graduation 42 % 
3.  Post- Graduation 44 % 

 
The respondents were asked how often they visited SNS, and 

the results showed that 4(1%) stated that they never visited SNS, 
99 (32%) stated that they sometimes visited SNS while 203 (66%) 
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stated that they regularly visited SNS. Further, it was revealed 
that 96(31%) stated that they never spent their free time on SNS, 
112(37%) stated that this happened sometimes while 98 (32%) 
stated that this occurred regularly. It was further revealed that 
258 (84%) cited “facebook” to be the SNS they visited most often, 
20 (7%) considered “Twitter” to be their favorite SNS while 10 
(3%) called “LinkedIn” their most visited website (Table3).  

 
Table  3  

Favori te  soci al  ne tworking  s i te  of  the  re spondents  
SNS Percentage 
1. Facebook 84% 
2. Twitter 7% 
3. LinkedIn 3% 

 
RQ1:  Are social  network ing s ites  (SNS) creat ing  
isolat ion?  

To understand as  to what an extent the  use of  
social  networking s ites  are creat ing isolat ion among  
youth,  various quest ions were asked f rom respondents  
regarding  their communicat ion patterns on SNS and  
what they  do in  their f ree t ime.  
 

Table  4  
Use of  SNS  and  i sola t ion among  you th  

Statements Never Sometimes Regularly 
1. Visiting SNS has disturbed my daily routines 170 (56%) 89 (29%) 46 (15%) 
2. Feel sense of isolation and depression if i don't 

surf an SNS everyday 
162 (53%) 85 (28%) 55 (18%) 

3. When I feel lonely I prefer to communicate with 
members on SNS 

117 (38%) 113 (37%) 72 (24%) 

4. Find out what is happening around me through 
SNS 

49 (16%) 91 (30%) 164 (54%) 

5. While surfing SNS I don't pay attention to what 
is happening in my surrounding 

65 (21%) 119 (64%) 38 (12%) 

 
As shown in Table 4 that 37% respondents occasionally and 

24% respondents on regular basis communicate by using SNS 
when they are lonely but on other hand 38% said that it’s not 
necessary that they use SNS when they are lonely. Moreover 64% 
respondents said that when they are on SNS they don’t pay 



Influence of Social Networking Sites on Interaction Patterns of Youth 
 

 

49

attention towards their surroundings occasionally and 12% said 
that they do this regularly. Only 21% said that they don’t do this 
and are attentive towards their surroundings. Similarly 54% 
respondents regularly and 30% on occasional basis get information 
about events and happening around them through SNS, only 16% 
respondents did not agree with this. But majority of respondents 
(56%) said that use of SNS has not disturbed their daily routines. 
Similarly 53% respondents don’t feel depression or isolation when 
they don’t use SNS. 
 

To find out relationship between time spent on SNS in a day 
by respondents and isolation of respondents, Pearson correlation 
test was applies which is significant (.000) at .345 with N= 306 
see Table 5. 
 

Table 5 
Correlations between SNS use and isolation 

 
Isolation in SNS 
users 

Time spent on SNS in a 
day 

1. Isolation in SNS 
users  .345(**) 

2. Time spent on SNS  
in a day .345(**)  

**Correlation is significant at the 0.01 level (2-tailed). 
 
RQ1a:  Does use of SNS create greater isolat ion  
amongst  males or females?  

It was observed that 72 male SNS users were greatly isolated 
while 70 of them were isolated to some extent. On the other 
hand, 68 female SNS users were greatly isolated while 65 were 
isolated to some extent. Only 2 male respondents ware not facing 
isolation due to SNS whereas 18 female respondents were not 
facing isolation due to SNS as shown in Table 6. Overall, both the 
male and female respondents agreed with the opinion that SNS 
influenced social relationship isolated them from family, friends, 
and colleagues etc.     
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Table 6 
Crosstabulation: Gender of respondents* isolation in SNS users 

 Isolation in SNS users 
 Not isolated Some isolation isolated 
1. Male 2 70 72 
2. Female 18 65 68 
Total 9 143 143 

 
An independent-samples t-test was conducted to compare 

isolation among male and female respondents. There was not any 
significant difference in the scores for male (M=3.97, SD=1.057) 
and female (M=3.85, SD=1.165) conditions’ with t=.960, p = 
0.16.  
 
RQ2:  Are they us ing SNS for bonding  with stronger  
t ies  rather than  weaker t ies?  

To further understand communication patterns or interaction 
patterns of youth using SNS, it was observed that higher 
proportion uses it for communication with stronger ties.  
 

Table 7 
Use of SNS for communication with stronger ties 

Statements Never Sometimes Regularly 
1. How often you communicate 

with family using SNS  
94 (31%) 67 (22%) 143 (47%) 

2. How often you communicate 
with colleagues/peers using 
SNS 

88 (29%) 81 (27%) 135 (44%) 

3. How often you communicate 
with real life friends using SNS 

16 (5.3%) 100(32.9%) 188(61.8%) 

 
Table 7 clearly shows that 47% communicate with family 

using SNS regularly, 22% occasionally and only 31% never use it 
for this purpose. Nearly 61.8% use it for interacting with real life 
friends regularly and 32.9% occasionally. 44% said that they use it 
for communication with colleagues on regular basis and 27% use 
it occasionally for this purpose see Table 7. Majority of the 
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respondents hold the opinion that use of SNS strengthens ties with 
family, colleagues/peers, and friends.   

 
On other hand 80% people said that they never use SNS for 

making new relationships. 63% said that they never preferred 
strangers on real life relationships on SNS (see Table 7a). 
 

Table 7(a) 
Use of SNS for communication with weaker ties 

Statements Never Sometimes Regularly 
1. Prefer to communicate with 

new relation on SNS rather 
than real life relation 

192 (63%) 79 (26%) 34(11%) 

2.  How often you communicate 
with new people online using 
SNS  

244 (80%) 46 (15%) 16 (5%) 

 
To judge that how much importance is given to stronger ties  

visavisweaker ties it observed that 79.7% said that real life friends 
were highly important for them and 19% considered them 
somewhat important. 24.5% considered family as very important 
and 50.7% as somewhat important.53.6% consider colleagues as 
very important and 39.9% considered them as somewhat 
important for them. As compared to this strangers on SNs are 
consider very important only by 13% respondents and 39% 
consider them somewhat important but 48% consider them as not 
important at all see Table7(b). 

 
Table 7(b) 

Level of importance to members on SNS 
Statements Not at All Somewhat 

important 
Very important 

1. Real life friends 4(1.3%) 58(19%) 244 (79.7%) 
2. Colleagues/peers 20(6.5%) 122(39.9%) 164(53.6%) 
3. Family 76(28.8%) 155(50.7%) 75 (24.5%) 
4. New online 

relationships/strangers 
147(48%) 119(39%) 40(13%) 
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RQ2 (a):  Do both genders d iffer in their rel iance on  
SNS for communicat ion with  close  t ies?  

It was observed that 121 males regularly use SNS for 
communication with their stronger ties like family, friends, and 
colleagues. While 20 males use it sometimes and 3 respondents 
never used SNS to communicate with their stronger ties. On 
other hand 97 female respondents use it regularly and 54 used 
SNS sometimes to communicate with stronger ties see Table 8. 
 

Table 8 
Crosstabulation: Gender of respondents* stronger ties 

 Interaction with stronger ties on SNS 
 Never Sometimes Regularly 
1. Male 3 20 121 
2. Female 0 54 97 
Total 3 74 218 

 
An independent-samples t-test was conducted to compare 

interaction with strong ties using SNS among male and female 
respondents. There was significant difference in the scores for 
Male (M=4.64, SD=.874) and female (M=4.35, SD=1.297) 
conditions’ with t=.000, p=2.225 indicating that males and 
females use SNS differently to communicate with their weak or 
strong ties.  
 
RQ3:  Does the use  of SNS in fluence family  
interact ion patterns?  

It was observed that use of SNS is not much influencing family 
interaction patterns. 73% respondents said that they never shared 
their personal problems on SNS, only 11% do it regularly and 
16% do it sometime. Similarly 54% respondents are not annoyed 
when family member call them while they are on SNS, 30% 
respondents sometimes get annoyed and only 16% get annoyed on 
regular basis when any family member calls them when they are 
on SNS. On other hand 52% respondents that they never 
preferred to discuss family affairs by sitting with family on SNS. 
24% said that they sometimes prefer it and 24% regularly prefer 
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to sit with family than use SNS. Similarly 54% said that they don’t 
take all their meals with family due to SNS use, 15% said that they 
do it regularly and 31% sometimes take their meals with their 
families see Table 9. 
 

Table 9 
Use of SNS for communication with stronger ties 

Statements Never Sometimes Regularly 
1. Prefer to share my personal problems 

with friends on SNS rather than my 
family 

224 (73%) 48 (16%) 34 (11%) 

2.   Get annoyed when a family member 
disturbs me when I am surfing on 
SNS 

164 (54%) 92 (30%) 50(16%) 

3. Prefer to sit with family members to 
discuss family affairs rather than surf 
SNS 

158 (52%) 73 (24%) 73(24%) 

4. While surfing SNS , I am bothered by 
household chores assigned to me 

137(45%) 83(27%) 85 (28%) 

5. I take all my meals with my family 164 (54%) 95 (31%) 47 (15%) 
6. Continuously surfing SNS even while 

attending a family function 
222 (73%) 50 (16%) 30 (10%) 

 
It  was observed that  there is  strong correlat ion  

between t ime spent on SNS and family bonding see  
Table 9a.  

 
Table 9(a) 

Correlations between time spent on SNS and family bond 
 Time spent on SNS in a day Family bond 
1.Time spent on SNS in a day  .314(**) 
2.Impact on family bond .314(**)  
**Correlation is significant at the 0.01 level (2-tailed). 
 
RQ3(a):  Do both genders differ in the manner SNS 
influences  their family interact ion patterns?  

According to 50 male respondents’ family interaction is 
influenced by use of SNS whereas only 28 female respondents 
agreed that family interaction is influenced by SNS and 89 male 
respondents said that sometimes their interaction with family is 
influenced by SNS use. Only 5 male and 2 female respondents said 
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that their family interaction is never influenced by SNS use (Table 
10). 
 

Table 10 
Crosstabulation, gender of respondents * impact on family bond 

 Family Interaction Pattern 
 Never Sometimes Regularly 
1. Male 5 89 50 
2. Female 2 118 28 
Total 7 207 78 

 
Discussion and Conclusion 

The study explains the influence of social networking sites on 
interaction patterns of youth. The excessive use of SNS among 
youth is influencing their family bond and isolating them from real 
life interactions.  

 
The first query related to the excessive use of social 

networking sites and whether it is creating isolation among youth 
as suggested by previous research of Kraut et al., Hampton. To 
judge about the free time use by the respondents, it found that 
there was a very strong correlation between time spent on SNS 
and isolation indicating that heavier users of SNS tend to be more 
isolated than others. These findings indicated that the 
phenomenon of “Facebook depression” as described by Davila et 
al., and Sturm26  has become fairly common such that the youth 
are at a risk of social isolation as found by O' Keeffe and Clarke-
Pearson27. With reference to the difference in genders and the 
impact of SNS use on isolation, results of the study revealed that 
there was not much difference in the behavior of males and 
females as a result of using SNS.  
 

In the light of second question study tried to explore whether 
respondents used SNS for bonding with stronger ties rather than 
weaker ties. The results clearly showed that SNS was primarily 
used for interaction with family and friends i.e strong ties while 
interaction with strangers (weak ties) was not considered 
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important at all. This also corroborates previous research which 
suggested that online social ties tend to be weaker than 
relationships formed and maintained offline. This is also similar to 
researches which suggested that SNS sites are used more for 
communicating with offline (contacts Ellison et al.), and (Lampe 
et al). The most SNS connections actually represent ‘in person’ 
connections. However, the findings of the present study reveal 
that the hypothesis is that interactions with people met through 
new media have replaced time spent with strong ties does not 
hold true. With reference to the difference in genders and 
bonding with strong ties, it was found that males used SNS far 
more often for bonding with their strong ties while females did 
not use it as often. However interaction with weak ties was not 
the norm anywhere in Pakistan.  

 
In third question, the researcher tried to analyze whether the 

use of SNS influences family interaction patterns. It was observed 
that the family interaction patterns were still or not positive but 
SNS use does have an impact in the sense that a majority of the 
respondents preferred to use SNS rather than involve themselves 
in the family affairs. This suggests that the notion of 
“individualization of a family” is not wholly false. It could be 
concluded that the youth tend to be involved in SNS even in the 
midst of their family affairs.  

 
In the light of the whole discussion it can be summed up that 

the excessive use of social networking sites has a significant impact 
on the interaction patterns of youth with their families. There 
were significant indications suggesting that greater SNS use 
corresponds with greater isolation amongst the youth. However, 
the levels of isolation did not differ between males and females. 
Further, although the medium is being used extensively to 
communicate with stronger ties like friends and family rather than 
weaker ties, a clear difference was observed between the attitudes 
of males and females as females tend to place far greater focus on 
their strong ties. Most importantly, it was found that although 
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drastic changes have not occurred yet, but there was still some 
conclusive evidence to suggest that SNS was adversely influencing 
the interactions of the youth with their families.  
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