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Course Introduction

This course offers a comprehensive overview of Development Communication, exploring its
historical evolution, theoretical foundations, and practical applications. Development
Communication is an interdisciplinary field that utilizes communication strategies and
practices to promote social change, economic development, and the empowerment of
marginalized communities. Throughout the course, students will engage with key concepts
such as participatory communication, behavior change communication, and advocacy
communication, critically examining their roles in various development contexts. By studying
real-world case studies and engaging in interactive discussions, students will gain a deeper
understanding of how communication can be leveraged to address global development
challenges, foster sustainable development, and improve quality of life.

Learning Outcomes

On the completion of the course,

1. Students will demonstrate a thorough concepts in Development Communication, including
participatory communication, social marketing, and behavior change communication.

2. Students will critically analyze various case studies of Development Communication
initiatives, identifying the communication strategies used, their outcomes, and the factors
contributing to their success or failure.

3. Students will develop the skills to design and implement effective communication
strategies tailored to specific development issues, considering cultural, social, and
economic contexts.

4. Students will learn to evaluate the impact of Development Communication interventions
using appropriate methodologies and tools.

Course Content Assignments/Readings

Week 1 | Development and Its Key Concepts

Week 2 | Definition of Development Communication

Week 3 Hlstorlcal_ Pe_rspectlves of Development
Communication

Week 4 Sqop_e qf Development Communication as a
Discipline
Basic Principles and Concepts of Effective

Week 5 L
Development Communication

Week 6 Development_ Journalism & Development
Communication
Role of Information in Development

Week o )
7-8 1.1 Communication and education

1.2 Communication and decision-making/problem




solving
1.3 Communication and conflict resolution
1.4 Communication and social mobilization
1.5 Communication and governance
1.6 Communication and values

Development Communication and Social Change

1.1 The Concept of change and its meaning and
definition

1.2 Process of social change

1.3 Essentials of social change

1.4 Role of change agents and opinion leaders

1.5 Sources of change

1.6 Factors influencing change

1.7 Obstacles to change

1.8 Reducing resistance to change

1.9 The communication channels

Week
9-12

Media and National Development in Pakistan:
Week | Prospects and Challenges of Development
13-14 | Communication in Pakistan

Week 15 | Review and discussion on key topics

Week 16 | Final project presentations and review
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Teaching Learning Strategies

AN

Class Discussion

Projects / Assignments

Group Presentations

Students led presentations
Thought Provoking Questions
Field Visits and Guest Speakers

Assignments: Types and Number with Calendar

Assignments may include special reports, projects, class presentations, field work. The
nature of assignment will be decided by the teacher as per the requirements of the course.

Assessment
Sr. No. Elements Weightage Details

1. Midterm 35% Written Assessment at the mid-point of the

Assessment semester.
2. Formative 25% Continuous  assessment includes: Classroom
Assessment participation, assignments, presentations, viva voce,
attitude and behavior, hands-on-activities, short
tests, projects, practical, reflections, readings,

quizzes etc.

3. Final 40% Written Examination at the end of the semester. It is
Assessment mostly in the form of a test, but owing to the nature

of the course the teacher may assess their students
based on term paper, research proposal
development, field work and report writing etc.




