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Course Description:
This is aimed to gain insight into social behavior and how social psychological theories can be used
to understand behavior and judgments in everyday life, Social Psychology is the scientific study of
how individuals think, behave, and are influenced by others. Current theories in the field will be
applied to real-life situations to make sense of human behavior. Topics covered include behavior
and attitudes, social beliefs, cultural influences, conformity and obedience, self-knowledge and
self-esteem, persuasion, group influence, aggression, altruism, prejudice and discrimination, stress
and health, legal testimonies and law, and interpersonal relationships. In-class experiments, group
discussions and hands-on activities are important learning tools will be used in this course.
Learning Outcomes:
Upon successful completion of the course students will have developed knowledge and
understanding of Social thinking, Social influence, Social relations, and Basic research skills:
1. Understand and explain concepts, theories, and research relating to the study of social
psychology.
2. Demonstrate the application of social psychology to individuals, groups, and psychological
factors that lead to prejudice, discrimination, aggression, and stereotyping.

3. Recognize aspects of social psychology, including the fundamental attribution error, biases

’

social roles, and social norms, in your daily life.
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4. Describe how attitudes can be changed through cognitive dissonance and persuasion.

5. Explain group dynamics, how conformity, obedience, groupthink, social facilitation, social
loafing, and altruism relate to group behavior.
Course Contents
1. The Field of Social Psychology
a. Introduction to social psychology
b. Current trends and future scope
¢. Conducting research in social psychology
2.  Self- Presentation and Social Perception
a. Nonverbal behavior
b. Attribution
c. Impression management
3.  Social Cognition
a. Perceiving other : (NS Model)
b. Casual attribution Biases
c. Schemas and stereo types.
(Factors contribute to stereotyping and prejudice? consequences of stefeotyping,
prejudice, and discrimination, eradicating prejudices)
d. Heuristics in social perception.
(In group, out group, self-fulfilling prophecy, changing streotypes, eradicating conflicts)
4.  Attitudes
a. Three componental Model of Attitude.
b. Attitude, Consistency, Dissonance & Change
(Formation, maintenance, and change in attitudes)
c. Attitude change through persuation.
d. Influences on consistency
5. Aspects of Social Identity
() The self
a. Nature of the self
b. Self concept
c. Social diversity
d. Self esteem
(1) Other aspects of self-functioning

a. Self-focusing
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b. Cognitive and affective aspects

c. Self-Monitoring
d. Self-Efficacy
() Gender & socialization
(IV) Interpersonal attraction and close relationships.
Social Influence
a. Conformity
b. Compliance
c. Obedience
Pro-social Behavior
a. Why do we help?
b. When do we help?
c. Does true altruism really exist?
d. Whom do we help?
e. How we can increase helping?
Aggression /hurting others
a. What is Aggression?
b. Influences on Aggression
c. Reducing Aggression
d. Lucifer effect

e. Bullying
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