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Objectives of Course
At the successful completion of this course students will be able:

1) Media is a powerful institution and is playing a very effective role in every walk of life.

2) Itis playing an important role in the propagation of sports and brining the masses closer to
the glamour of sports.

3) The course will meet the need to bring the students at home with the role of media in the
mobilization of sports for the national cohesion and boasting the economy of the country
through the sports as an industry.

4) This course will help to understand the present and future trends in sports and their
implications upon the national development.

Course Contents

Unit-I Introduction

1.1 Types and Characteristics of Media
1.2 Role of Media in Globalizations of Sports
1.3 Mobilization through Media

Unit-1I Sports and Media

2.1  The Professions of Sports Journalism
2.2 Sports writing and Journalism

2.3 Sports Broadcasting

2.4 Sports Photography

2.5 Careers in Sports Media

Unit-111 Media and International Competition Games (Olympic
Games)

3.1 The Press Commission and Radio Commissions
3.2 Facilities and Services at the games
3.3 News and Entertainment

Unit-1V Sports Advertisement
4.1 Sports General

4.2 Sports Periodicals
4.3 Sports Magazines



4.4 Banners
4.5 Pamphlets

Unit-V Sports and Journalism

5.1 Introduction

5.2 Images and Messages in Media Sports

5.3 Sports and Government

5.4 Media as a Source of Propagation in Sports
5.5 Media and the Development of Sports.

Teaching Learning strategies

a) Inquiry based learning
b) Cooperative Learning
c) Multimedia usage
d) Concrete examples
e) Think -Pair-Share
Assessment and Examination

Elements Details

It takes Place at the mid-point of the semester.

It is mostly in the form of a test but owing to the nature of
the course. The teacher may assess their students based on
term paper, research proposal development, field work and
report writing etc.

Theory Examination
based Assessment

It is continuous assessment. It includes classroom
Formative Participation, attendance, assignments and Presentations,
Assessment homework, attitude, and behavior, hands on activities,
short test, quizzes etc.
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