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SPECIAL EXAMINATION, AJMAN, U.A.E.

NOTE: Attempt any FIVE questions. All questions carry equal marks'

@marketingmix'

additionally write a suitable job description and personnel specification for

a salesperson.

What is meant bY contingencY

marketing planning Process?

organisation structures.

@ales budget in the corPorate

s at the differences between

qualitative and quantitative measures of sales performance'

@communicationsmix.
ffi be a successful sales leader?
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SPECIAL EXAMINATION, AJMAN, U.A.E.

NOTE: Attempt any FIVE questions. euestion # 1 is Compulsory.
All euestions carry equal marks.
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SPECIAL EXAMINATION, AJMAN, U.A.E.

NOTE: Attempt any FIVE questlons. Question # I is Compulsory-

Q:1

@
I. Advantagee of a gmd busincss location

U. Rolcofopcr*ionalPlaaniog
m. Urfacncc tetcteco smdl buliness ad eoteprco.llisl l@nrc
IV. Ptofitplanniag
V. SollincebulircsstoousiL

41540

Q:2
@ Also ditcuss 6c rclc of ctratcgic phof ng and

SWOTaralwis.
20

a3-
role and imPortoce of a

busincss plar for thc ruoccss!! cxocudon of a stafilp' 2
20

Q4
SEl@toothcilpoffi trccof soalhlsiuscs.Alsodiscttssthef at{om

comibrdu to tho succesr of ual b18!oor$..

Q:5
Procedue? What rings

ghould bc talo into coui
20

Q:6
@ of a frnily ovmed businccs. Also

dirglss thc oxit stabgieg tom a fuily orvncd busilcge'
20

Q:7
@so diruss lbc proocdure for planning

carh necds.
20
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SPECTAL EXAM!NATION, AJMAN, U.A.E.

NOTE: Attempt any FIVE guesfions. All questions carry equal marks.

Q.l What is agricultural price policf? How much agricultural price polioy is important 20

for eoonomy of Pakistan?

Q.2 .. Discuss the rolc of large-scale industry in Pakistan? Give suggestions to imProve 20

the condition of Large-scale industry in Pakistan?

83 What is fiscal Policy? Write about the fiscal Policy objectives in Pakistan? 20

Q.1 Discuss the major social problem Pakistan fac€ today? Give measures for 20

improvement of sooiety?

9r5 Explain Balangc of Peymenr? P.oint out lhe genqd meq5uresJo corcct balane of .20

payment disequilibrium in Pakistan?

Q.6 Discuss agricultural marketing policy? What are the objeotives of agricultutal 20

marketing in Pakistan?

Write a ShortNote on any TWO of the followings? 20
Q'7 a. Role of Technology in Economic Development

D. Inflation
c, Water logging & SalinitY
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SPECIAL EXAMINATION, AJMAN, U.A.E.

Section-l

Attempt all prrb of Quertion-l

Dcfiac thc following tcrss. All parls cary equal marks,

i. ritrd x oa y-interccpts of stsaight linc: 2x + 4y - 8 - 0.

ii. What ue thc slopec ofx.axir and y-oris?

iii. Wlat shgll bo the shapo ofrhaigbt litrc havitrg positlvc slope?

iv, Dcfioc Lincar cqudon
v, DGfue Defultc IDtegral.

vi. Statc Coo$art Funstion Rule oflnlogratio!,
vii. Statc kfr-hrod limir
viii. GonersJ solutionof Diffq€ntialEquations
ix. Wheir tuo lincs are pccpcndicular?

x. Writ! tqo-point form ofthe eqretion ofstaight linc. .

Attempt any Four Questions from this secfion

Q2: An economist bcliovcs therc is liaear rclationship betwecn tbe nar&ct price (p) of a particulc commodity
and thc supply (t) numb€8 of utrits $ppliers of thc coEmodity arc willing to britrg lo thc mlrkctplsce.
Two suple obscrvations indicatc thc follovring: (10+06+04=20)

Price urplv
5 pcr unit rmits
5 pcr unit 48.000 leils

i. Dcterminc aa equation dcscribiag supply ir t rmr ofpricc.' ii. Intrprlt thc slop€ aod y-htcactpt of thc squation in this applicstiou,
iii, Pndict the marta srpply ifthc martet price equ& $20 pcr unit

Q3 (a): A manuftctncr distibutd its plodu.t to four difi!rcot dlstsibutd!. ft, Eonlhly caFsity is 50,000
usiB oftho ploduct Dcabion necd to bc madc how many unitr should ship to cech rligtibubr.
Detcminc tho oquatio! e,hosc ,olution sct apcc-lfce ftc dificrcat quaotitics which nigh bc shippod if
8096 offlc capacity is to bc dlfilbuted anong 6ur diraibutorc in ths ratio l, 2, 2, rad 3. (10)

(b): Find o cquation of staight line passcs though (-2, 8) Ead b pcspcodtcular !o 4x - 2y = -12. 0O)

Q4 (a): La's dcteraino uthctha l$ /(*) arisu if
r@-*:

(b): State dcfinitio! ofCotrtinutty at E poi ard test $hrth6r tho fimction statcd ia part-a ofthis quostiou is

(20)

00)

Contlnuousatx-2?

Q5: Intlgratr:

(i) !4x.1ffi dr $i t ({ -2r\. Grz - q&

Q6: Evaluac thc following defiaite intcgrol usiag the:

i Rccblglo rulc (subdividr ino four iatcrvak),
ii. Erelicit tde! of iatcgration
iii. Calculatc ttc cflor of tho apgoximaioa.

$ +x"ax

Q7: For each ofthc foUowing difrcreotial c$utions, fin l lhc Scdrsal and putisulr solutions:

l, *=5r3+2r+1ir(1)=o

00)

(10+10-20)

(20)

(fr) = sox; l(o) - I a"a /(o) = -g

(10+10=20)
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1. Deffne Advertrsing? what are the functions of advertrslng? How you rink it with marketing mix
2' Derine Brandlng? Brandrng Development rnd.x i5 an effectrve toor. Drscuss?

3. Dlscuss four popular layouts for print Advertisement?

- 
I[:tffil"#S components of a marketing plan and how do these clements influencc the

5' How does televlslon sponsorshlp differ from partlclpation and spot announcemcnts?

6. What ch.r"cteristica are used to segment marksts and target consumers?

7. What are the basic types of strategic research, and how are they used?

8. What is account plannlng, and how ls lt used ln advcrtising?

spEC tAL EXAMT NAilo ru, e.ltwn-ffi .a. e.
NOTE: Attempt any F\VE quesfions. Alt questions carry egual marks.
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SPECIAL EXAMINATION, AJMAN, U.A.E.

14. Viral advertising
15. Intervicw
16. Stinulus
17. Sensory Store
I t. Cus*omer value
19. Webe/s Law
20. Reinforccment
2l . Technical learning
22. Survey
23. Reliability
24. Targeting
25. Personality

Q No. 5. Explain consumcr research with the hclp ofmodel? What are the objectives ofconsumer rcscaroh?

Q No. 6. Explain instrumental condition with examples? What are its major objectives? Discuss some methods

of reinforccment?

Q No, 7. Explain consumcr imagery? Discuss major elemants of consumer imagery?

NOTE: Attempt any FIVE guesfions in all. Question # 1 is Compulsory.

SECTION I

QNo.l. Dcfine any ?WENW (20) term* Each canies equol matkr. (2x20=40)

l. Brand management
2. Licensiqg
3. Opinion leoder
4. Perc€ption
5. Product conc€pt
6. Content analysis
7. Early adoprcrs
8. Greon Marketing
9. Likert scalc
10. Ovvned social media
II. PRJZM
12. Quota sample
13. SERVQUAL scale

important to market€rs? Exphin you answer?

SECTION 2 (15x4=60)

Q No. 2, Discuss tlle role ofthe social and behevioral scicnccs in developing thc consumer dccision-making

model?

Q No,3. Describc the purpose ofdynamics of motivation. How motives, need, 8nd goals shape consumers

behavior?

Q No,4. Discuss rhb diffcrenccs.bctween lherbsoluterheshold and di$ccntiat thrshold-fllhichoncris ssre-
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SPECIAL EXAMINATION, AJMAN, U.A.E.

Soction.I
Attemot all oarts of Q No.1

Q1: Defrre the follorlng teme.

l. Un relghbd lnd6x Numbel
ii. Components of Time Serles
iii. Non-PrcbabillUSampllng
iv. SamplltU Dletlbu0on d Difiarene befireen sample m€ans
v. lnbryal Egdmaton
vi. GhFequarcStatlstc
vil. ComposlteFtypothesls
viii. Skeph tr@vraYANOVATable
l( Type-ll Enor
x. $tatistcallnferonce

(02110 = 20)

Soclion'Il
Attemd anv Four Quesdons from this Secilon

A2: Calculate rvelghted aggrcgatw and awngc ol nlatro index nlcnbcrs of Prhes for
2015 and 2019 2010 as baso ft,om ttp

Compute lhe follorvr'ng;

a) Semi-averages trend
b) Three-Movlng-averag$ trend
c) Make De-trended Tlme Serles uelng seml-averages hend
d) Make another Do.trended Time Sedes uslng movlng-averagee trerd

(20)

(20)Q3:

Year 2010 11 12 13 14 15 16 17 18 2019

Production 125 130 1,{0 135 145 155 160 150 160 165

Page 1 of2 P.T.O



Drarr all pocdbb aampbo of rhc hro with pplaocment ftorn bllo,vlry popuhtons:

Compubtrc fo$orvlng:

s) Meanotqorylemplc
b) A Ebb of ftc poosble dlftbnnoec d tro ratpt rrruanr
0) irakc Sampllry db0lhrtbn of dlter€Nto.s of sampbc nrcam
d) Edeb[sh poslbte nh0urcrrp bdlrieon nrean drLrn." att popumorp Irdth.

rampllqg dbfrtbudon pEparud ln pail€. eo)
Q5: A dietribudoo oo,pany hes tu,o b,en€fioo A and B. The b.ancfics her€ ofiec{ed folovino

samph data r€gadlng dailysalc (in housard n0oot) b lndlvldual cuslomsru ln lastr€dc

A 150, 145, 155, 100, 165, 155,B: 149, ,60, ,OO, ,70, lg6, 1gz

Ascumc ftc daily calc b nonnaly dbfrbubd ar a tryhob. cornpub tho blorvrng:
a) Polnt ectlnatea d dally nrean cahc for lhe branah€s A aru a scparabil and nrean

dally mlee dlficrence bclluocn fre trrno branches
b) 95%oon0denelnbrmlcdrn boibrmttelrel0mafedoplopdlnpaft€. (ml

Q6 (a): Test tre hpdresls 0rat maan rab of A ls not elgnlfrcanty dlferent han ttal of m€an rah d
B, uehg oample dda mported ln eO statd abo,E (10)

(b): A oblcal dlce ls tolsod 3(D tmce and Aoe vrsp .ppcercd s5 tlmce . Test thc hypoffieaie at
o - i0% that thc dlc. ulod ln thlr @cdmont B falr. (iO)

Q7: A mar*eting flm is st,dyng the €ftot of rb adverrisrrg campargn about rts dafly use product.
People chooen at random w€re calred and aaked hwv many tmcs he/che had bo.,ght the
ptoduc{ in guostlon ln tre paatureek and horv many tlmeo the adver$s€rn€nt he/she $e ln
pdni or electronic media. (20)

- 
Determine the equation of 

.r€grssEion [ne y = o + B x. Test hypothesis for the sropecalculabd ln rogr€sslon oquaflon l,c. B = g. Ulc E %of lewl of sbnmcancc.

Numbsr of
Ads
x

Number of
Purchasce

Y
5 15
7 18
4 10
2 4
0 2
3 6
1 3
2 0

Page 2 ol 2
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a) cnct5rption" dccryption
c) cncryptio$public

a) Hacken
c) Hacktivists

a) 0-7
c) 0-255

S-Which segrrent do cBay, Amazon,com bclong?
a) B2Bs

c) Extranet
7-The Numbcdng system uses 16 digits.

a) Hexadccimal
c) octal

8-lPv6 addresses are 128 bits in length
a) 64bits

c) C2B
l0-Which scgmcnt is eBay an exarple?

a) B2B
c) C2C

I I -What typc of ad appear on a wcb pagc?
a) Pop-under ad
c) Banncr ad

Division of marks is qiven in front of each ouestion.
This Paper will be collected back after exoirv of time llmit rnentioned above.

SPECIAL EXAMINATION, AJMAN, U.A.E.

NOTE: Attempt all queslions..

Q.1. (a): Please encircle the most appropriate answer from given options. (20x 2 = 40)

l -Which of the following is not related to sccurity mechanisur.
a) Encryption b) Dccqption

b) privatc,publio
d) public, private

b) Sofirares
d) Scriptkiddies

b) 0- 127
d) Noneofthcabovc

b) B2Cs

b) Intanet
d) Thinclient

b) birary
d) deoimal

b) l2Sbits

d) c2c

b) c2B
d) Noneofthcabovc

Popup ad
Discount ad

. Slgnature of Supdt.:

c) E+ash d) All ofthe above
2- fublic key encq,pfion uses nultipl'-kc.rls- One kev is used to encrlpt dsta while another is used
to decrypt data. Tbe key used to encrypt data is callec the _ key, wtrile &c kcy usc<l to decrrt
data is called thc _ key.

3- Who breaks iato otber people's comput€r syst€ms and stcals and dostoys information?

4- ln lPv4, each oc{et consists of a docimal number rarplng from _

c) C2Bs d) C2Cs
6-What is an intmnet thst is rcstricled to an organization and certain outsiden, such as customc,ts
and suppliers?

a) Client/servernetwork

c) 32bitc d) l5bits
g-Which type of e0commertc focuses on consumers dedling with"eaich other?

a) B2B b) B2C

b)
d)

Page 1 of2 P.T.O



l?-Socure Sockets Layer, is a(n)

protocol
13- If it-is easy for competitors to ent€r tho muke! thcthrcaf of new entrants is considcred:

a) High b) Lpw
c) More d) Less

la, rl/hich of the following is a useftl seouity mechanism when sonsidering business strategy and IT

a) Encrlption b) DecryPtion

c) Fircwall d) All of the above

15-How thc tansactions occur in e-cornmqce?
a) Using Lrytops b) UsitU comPuoem

c) Using Mobile phones d) All of the above

l6-V/hich foim of e-marketptace brings togcther buyers and scllers from the same indrut5r?

a) Horizontal b) Vstieal
c) Integrated d) Inclined

tZ- Wtrat is-the naure for dircct computcr-to{omputcr transfer of tansaction information contained in

standard business documcns?
e)--inreroet cosecee b). .g-commgrcg

ci fansaction information transfer d) electronic data interchangc

18- Secure Sockets Layers docs whichof the following?
a) createsas@urc,privateconnectiootoa b) encqpsinfonnation

web server

c) Trojan Horse d) Nonc of the abovc

2G Which factor reprcsents how well your system can adapt to increased demands?

a) Availability b) AcccssibilitY
c) Reliability d) Scalability

Q. lO): Whet does the following strndt for: (1 r l0 = l0)

I IPV6

T'RL

EC

IIVIAP

a) Payrnentsystcilt
o) Bnoqption bascd lntemet €ecurlty

c) sends infonnation ovcr the intcrnct
l9-Which will not harm oomputcr rlesources

a) Firewall

b) Tnc of Intranet

d) Nonc of the abovc

d) all ofthe above

b) Vins

ssL

ETT

2

3

4

5

'6

7

8

9

10

IA'NA

POP

ASCtr

EIS
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Time: 1 Hrs. & 30 illin. Marks: l0Sublect: E-Commerce lMarketing I Finance Specializationl Paper:9

Attempt any THREE questions. Each question carries equar marks. (3x10=30)

Q. No.2:

1l [hdg" Aectronic Paymcnt systcms? Explain 8t tcast two paymcnt sysrems in details.b) Why Elecfonic Commcrcc is so importaat for business?
Q."IlIo .&

a) Whaf are Intemet ClienUsener Applications? Explain with examples.

- t) How to capture the market through advertisemeni in E-Commercc? Explain in details.
Q.No4:

a) What are SWOT analysis? Explain its elem€nrs in details.
b) Define and otplain direct and indircct markctiag. Explain iu details.

Q.No5:
a) Dcscribc and explain thc driving forces ofE-Commerce?
b) Desoribe the procedures included in the int€met shopping.
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SPECIAL EXAMINATION, AJMAN, U.A.E.

nOte, ett"rpt any FIW guestions' Question # 7 is Compulsory'

@isouss rpasoos and suggPst

ooto on di&rcot Productg

(8x5)
40a) BlucChiPs

b) BonusSbros
c) tlypotheaation
d) Mortsagc
e) Spcoulation
f) Invcstmcnt Baolc
il ZITIL
b) Stock B:rchange Iodlx


