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Subject: Mass Communication (For English Medium) TIME ALLOWED: 3 hrs.

PAPER: VII (Editorial, Feature and Column Writing) MAX. MARKS: 50

NOTE: Attempt FOUR questions: TWO from Part — I; ONE question from Part — II
and ONE question from Part — I1I

(Q1). Define letters to the editor. What are its characteristics and major elements? [13]
(Q2). What is an editorial? What are the steps to write good editorial? [13]

(Q3). Identify ten editorial topics on outstanding national/international issues you
would consider worthwhile and why? [13]

Part-1I

(Q4). What is the importance of language and research in the feature writing process? [12]
(Q5). Identify the similarities and differences between features and columns? [12]

Part-IIT '

(Q6). Write a detailed note on different types of columuns. [12]

(Q7). What is the role and responsibilities of a columnist? Discuss whether or not
Pakistani columnists are fulfilling their duties towards the society and nation? [12]



UNIVERSITY OF THE PUNJAB

.0..0.00.......'...0....0

Part-11 A/2018

Examination:- M.A./M.Sc. ¢ RolINo. «cveerernreneerannn
Subject: Mass Communication TIME ALLOWED: 3 hrs.
PAPER: VIII (Communication-II) MAX. MARKS: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.

1. Elaborate the concept of Political economy. Also discuss its influence at
media contents in international perspective.

2. Write a detail analysis on various approaches of communication studies

3. In certain condition audience dependency on media amplifies? Explain in
the light of dependency theory of communication studies

4. In what way Gramsci model of media Hegemony. Explain the monopoly of
media owners

5. Compare and contrast Dominance vs. Plurist perspective of communication.

6. What is “Effect approach” in communication studies; explain with reference

~ to historical development? |

7. Explain Antonio Gramsci’s model of Hegemony, what role financial basis
play to attain the benefits of elite’s class?
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Part-Il  A/2018 : :

Examination:- M.A./M.Se. L RolINO, oo

Subject: Mass Communication TIME ALLOWED: 3 hrs.
PAPER IX (Development Support Commumcatlon) MAX. MARKS 100

NOTE: Attempt any FOUR questions. All questtons carry equal marks.
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1. Describe the concept of DSC in your own words. Explain the different steps involved in DSC
campaign.
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2. Why there is a need for development communication? Statc your answer with reference to
Pakistan.

) S e B BE G2 e Ul s U Jff( Losdgo
3. Discuss the rollc of mass media in highlighting social development in society with examples. '
S e Ut s M S e 38 S foems
4. Explain in detail Roger’s Diffusion of Tnnovations.
| S e S U P12 a8 254
5. Define and discuss the integrated approach to development communication. :
-J//u(/a?l)u;l.i‘/yd/}j,bjbﬁf/d/d%).fi-‘»’f,&ﬁ—j
6. Explain the challenges of development communication in Pakistan.
_J/Jusv(fpéd/&f"(;fuﬁulft -6
7. Write note on the following: :u.‘.“‘g &:’/,:J,;',y/,&'—?
Pressure groups ' | J:;/fﬂ/’
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Part-Il  A/2018 : :

Examination:- M.A./M.Sc. LROINO. oo

Subject: Mass Communication ' TIME ALLOWED: 3 hrs.
PAPER: X (PublicRelations) ____________________ MAX. MARKS: 100

NOTE: Attempt any FOUR questions. All questions carry equal marks.

Q.1  What are public relations? In this technologically developed era why we
need this?

.q.ébJU’/ U’[ :w)&ﬂ ‘;Jjﬁdléée??.k(»béyw H] /."" i

Q.2 Seminars are considered to be very important tool for Public Relations.
Discuss.

L gt AL I0E o AUy
Q.3  Whatis the difference between media relations and public relations.
.q.J}P’uﬁ.oqu/:laW&? ¥ Ay
Q.4  Explain the general structure of any Private PR Agency.
LS s ilacly Ay
Q.5  What is the difference between the internal and external public?
/) LExtemnalPublicsiinternal 1y
Q.6  Write some key points for effective PR campaign.
.;{/ugdﬂt.{&ﬁ’ Ry AUl
Q.7  Explain some functions of PR in detail ,

LN L oS iy
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Subj ect° Mass Communication TIME ALLOWED: 3 hrs.
PAPER XI [Electromc Journahsm] MAX. MARKS: 50

NOT 'E: Attempt any FIVE questtons. All questions carry equal marks.

U/ &i.q—p%ui; ?’Q},/f Sy 1Ay
Q.1 FM Transmission have been regarded as the revival of radio. Discuss.
S el Surhghs  FAIr
Q.2 Discuss different types and significance of radio programs.
S Ui, hddf T Ay
Q.3 Discussthe responsibilities of a TV News Producer.
-uf’.ﬁff‘ :14..9!}!(? sl Z-c)):(f Hg / Jir
Q.4 Throw lighton the positive and negative effects of television.
?.«,-..pﬁ;m,é’;.)}nu/ NI LA L PV Al
Q.5 Whatis PEMRA? Do you think PEMRA is playing its role effectively?
Y /. a’D’.q.a(géb:d:(f v f’fd:.éd-:l N / Jir
Q.6 HowaTV documentary is prepared? Explain.
..w.‘l .‘ai/'”c;éf = SLipss % / Jir
A1 60 (uC/,Jst.(,, L Lusb 28T LS

Q-7  Write note on any two of the following:

i). Outdoor Boradcast
ii). Disk Jockey Programs

iii). TV Commentary
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Examination:- MA/MSe.  ; RollNo................... 3
Subject: Mass Communication TIME ALLOWED: 3 hrs.

PAPER XII (m) [Magazme Journahsm] MAX.MARKS 50

Note: Attempt any FOUR questions. All questwns cany equal marks.
/,l/,/:‘ £...m,~(t2-q/ S Jboka.éf:o.‘ai

Q.1 If you want to launch a magazine. What type of magazine it would be, how
would you plan it?

U S SN T bed IS It ARG BT 2
Q.2 “Layout” Plays an important role in popularity of any magazine. Discuss.
LS b S ST E B Sl vns” Ay

Q.3 What are the main differences between daily newspaper and magazine? As a
student of journalism which medium is attractive for you & why?

?U-[J.nl.q_cf u%.ﬁleruf v Vf;.e—,,’:"; H' .,Jﬂvﬁcﬁlf' ?Q_J)k(uﬁ.ﬂru:bw.ok}u > /:) Jisr
Q.4 What are the duties of an editor in a national magazine?

-Q’f UL/.U’JI/. LIkl Lo H Jis

Q5 While selecting material for a magazine, what factors does a magazine editor
consider?

Sl P ad IS i oo nl S ird Lol 041y
Q.6 What is the importance of photographs for a magazine and also discuss the
methods of photo-editing.

LINK P LS s et St B edd Ay
Q7 Explain the importance of children magazines, critically evaluate children
magazines of Pakistan and suggest ways to improve them.
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Examination:- M.A./M.Se. S RolINo. oo 8

Subject: Mass Communication TIME ALLOWED: 3 hrs.
PAPER‘ Xl] (vn) [Televisnon Productlon] _ _MAX. MARKS: 50

NOTE: Attempt any FOUR questums. All questtons carry equal marks.

1. What is the signiﬁcance of Camera work in TV production? Describe various types of
camera shots and their usage.
~u~ w, :z/Jv*/'/\j:’"“../V._.uU”\/ L/o/(z_—u}.)r;(‘c,uf"’l. V_ua-/iu-. );/J;J-
2. Do you think today TV dramas are reflecting the true picture of our society? Explain
your answer with the examples.
,(,:/K(fi;:,;):’t’ff*lié.!" c_z/u;v :,‘/J/\/z.c./a»c.h";b:c L.(/l T2
3. What is meant by Video Editing in TV production? Highlight the importance of visual
effects and animation in video editing.
JJ’:&J/_/" v( :{J sl )~ M"'J} ;u”uwwl;’u"c_)’/w/c_,v@éf z’%:y‘fu&"b{;@(}-3
4. What are the various phases of TV production? Also allaborate importance of
Pre-production.
B Gy eSS 5y -Gy Fip L -4
5. What is the significance of Lighting in TV production? Also highlight various types of
lights and thier use.
VJJUU wkuiuw(udfy%,_/n u\xl)u-.u)*:/\f;u-
6. What is meant by Documentary Film? How many types of documnetary are? Discuss
- in details?
o f/'/c)'g:c"_,M’L{?(Q'&@)Q’l?‘a_:ygfa—fudz:VJ -6
7. Explain the foliowing:
i) Set Designing and its typss
ii}. Infotainment
ii). Drone Camera/ Helicam
Ve ;)4@5.?»«:/.7
;ﬁ'ﬁ»l_ﬁlzs:{ @i
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Examination:- M.A./M.Sc. * RollNo. .......ceneunnnnn.

Subject: Mass Communication TIME ALLOWED: 3 hrs.

PAPER: XII (vii) [Advertising] MAX. MARKS: 50
\%Qﬁ_ e — — e ""A""'

NOTE: Attempt any FOUR questions. All questions carry equal marks.

Q.1.  Define Advertising? How it can be distinguished and related to Pubic Relations and

marketing. Describe in Detail?

= S0 Slan ozl S BSLe ) Sl ) Sl K5 S8 €0 S Gy jad S K 5 By DSl il g
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Q.2. What do you know about the ethics in advertising? Explain in detail.

- 08 Oy Jal Fm e LS G (Bhete S b (e 3085580 50 ypaill g

Q.3. Detine advertising. Discuss the latest trends and the principles of successful advertising,

Sy duade 0l geal ol lilan ) ana € (6l JUAS LS e 99 035 8- G i e S K 54 paall s
ST

Q.4. Advertising is oxygen for a media outlet. To what extent do you agree with the statement? |
T Gl (53 2 S i ol 8y S i S Ol S W S 8 s el
~Q.5. How important is research to develop an advertising campaign?
foual S (S aias € 5 S )8 e bl saall su
Q.6. Differentiate between newspaper, radio and television advertisement.
0B S ol s (38 ope LS S o5 sl iy sl e sl g

Q.7. Write short notes on four of the followings

1. Rating

2. BTL

3. Positioning
4. Logo

S ioaS Qg i) Aot il jaa Jlges
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