UNIVERSITY OF THE PUNJAB :

L * Roll No. ................
M.A./M.Sc. Part—1l Annual Examination — 2022

Subject: Mass Communication Paper: IX (Development Support Communication) Time: 3 Hrs.  Marks: 100

NOTE: Attempt any FOUR questions. All questions carry equal marks.
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Q.1. What are the differences between ‘Development Communication’ and ‘Development
Support Communication’?
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Q.2. What roles ‘Changes Agents’ play in the process of development?
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Q.3. Which factors are considered important in designing development support
communication campaigns?
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Q.4. Discuss in detail various ‘categories of adopters’ mentioned in the ‘Diffusion of
Innovation Theory?
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Q.5. What roles different International Donor Agencies are playing in the development of
Pakistan?
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Q.6. What are prominent principles of effective message construction for a development
communication project?
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Q.7. Write short notes on any TWO of the following:
(@)  Opinion Leader
(b) Development Journalism
(c) New Media Technology and Development
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UNIVERSITY OF THE PUNJAB :

o * Roll No. ................
M.A./M.Sc. Part —1l__Annual Examination — 2022
Subject: Mass Communication (Common For English / Urdu Medium) Time: 3Hrs. Marks: 50

Paper: VIl (Editorial, Feature and Column Writing)

NOTE: Attempt FOUR questions in all by selecting TWO questions from Part — I, ONE
guestion from Part — Il and ONE question from Part — III.
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PART —1|

Q.1. What is the importance of an Editorial Page? Discuss in detalil. (13)
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Q.2. Do you agree that editorials play a vital role in opinion making? Please support your
argument with appropriate examples. (13)

S eolbse Ut St b S S Ll St = NITY o A1
Q.3. What qualities should an editorialist possess in view of the sensitive nature of his/her
job? (13)
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PART — I
Q.4. What is a feature? Describe the objectives and characteristics of features? (12)
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Q.5. Explain the diversified types of features in today’s Pakistani leading dailies. (12)
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PART — Il

Q.6. What is the role and responsibilities of a columnist? Discuss whether or not Pakistani
columnists are fulfilling their duties towards the society and nation? (12)
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Q.7. Define column writing? Identify the similarities and differences between an editorial
and a column. (12)
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UNIVERSITY OF THE PUNJAB :

~ * RollNo. .....ocuvnee.
M.A./M.Sc. Part—Il _Annual Examination — 2022
Subject: Mass Communication Paper: VIIl (Communication-II) Time: 3Hrs.  Marks: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.

1. Discuss in detail the concept of media sociology. What are the various
contributing factors that effect upon and effected by media?

2. What are Dominance and Pluralist theories and how these are different from
each other? Explain with examples.

3. Explain Noam Chomsky Propaganda Model and explain
how propaganda and systemic biases function in corporate mass media.

4. What is “Effect approach” in communication studies; explain with reference
to historical development.

5. Whatis survey-method? What steps are required for conducting Survey -
research? |

6. What do you understand by “communication”? Explain the linear model of
communication.

7. What are the qualitative and quantitative research methods and how these
are different from each other? Explain with examples.



UNIVERSITY OF THE PUNJAB :

~ * RollNo. .....ocuvnee. :
: M.A./M.Sc. Part—Il _Annual Examination — 2022
Subject: Mass Communication Paper: X (Public Relations) Time: 3 Hrs. Marks: 100

NOTE: Attempt any FOUR questions. All questions carry equal marks.

I L et P L o s

1. What do you know about the publics in public relations? Explain with the help of
suitable examples.
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2. Explain various tools of public relations; explain its usage with current day example.
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3. What do you know about propaganda and psychological warfare? How do you see this
in contemporary world affairs?
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4. Why are PR professionals called “Spin doctors”. Explain with arguments.
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5. What do you know about DGPR? What role DGPR plays for government?
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6. Why is public relations important, explain the scope in detail.
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7. Write a note on following:
a) Pre-press release
b) Handouts
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UNIVERSITY OF THE PUNJAB :

L * Roll No. ................
M.A./M.Sc. Part—11 Annual Examination — 2022

Subject: Mass Communication Paper: Xl (Electronic Journalism) Time: 3Hrs.  Marks: 50

NOTE: Attempt any FIVE questions. All questions carry equal marks.
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Q.1. Explain the different characteristics and importance of radio as medium of mass
communication with regard to radio drama?
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Q.2. What do you mean by TV production? Explain its three phases.
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Q.3. Discuss different types and significance of radio programs?
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Q.4. Highlight the significance of Morning TV show?
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Q.5. Discuss the significance and role of PEMRA in the age of satellite communication?
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Q.6. Elaborate the role of TV in the promotion of an education and research.
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Q.7. Discuss the role of radio in the promotion of folk music?
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Q.8. Write short note on the following.
(a) Rehearsal (b) Radio Commercial
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UNIVERSITY OF THE PUNJAB :

~ * RollNo. .....oeuvnee. :
M.A./M.Sc. Part—Il _Annual Examination — 2022
Subject: Mass Communication Paper: Xll (iii) (Magazine Journalism) Time: 3Hrs.  Marks: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.

I L et P L o s

QI: Elaborate importance of children magazines in Pakistan. Please suggest how
their content can be improved to attract children?
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Q2 Suppose you are appointed as editor of a political magazine. How you will
marrage selection of material and its production?
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Q3: In your opinion, is there any Pakistani magazine that meets international
standards of production? If yes then how? If no then why?
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Q4: Critically evaluate the contents of Akhbar-e-Jahan and Family magazines?
Which one is your favorite magazine and why?

J:I‘anq}g'agﬁ%Iﬂ;f?q/gjﬂ'raf’bdﬁﬁlrﬁq’f'éd“?ulul‘z!ﬁl 4/5/.‘.)'-"
Susd

Qs: A picture worth than a thousand words. Discuss this Chinese proverb with
reference to magazine journalism in Pakistan.
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Qé: Magazine Journalism is essential requirement of modem era. Discuss
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Q7: Write short notes on any Two of the followin g
i) House Journal ii) Future of magazine journalism

iii) Headlines & Highlights
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UNIVERSITY OF THE PUNJAB :

L * Roll No. ................
M.A./M.Sc. Part—1l Annual Examination — 2022

Subject: Mass Communication Paper: Xl (vi) [Television Production] Time: 3Hrs.  Marks: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.
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1. What is the significance of Post Production in TV Production? Explain in details.
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2. How do you see the trend of Breaking News in TV Media? Do you think TV Media is
following code of ethics? Discuss with examples.
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3. What are the political, cultural, economic and social impact of Television on a society?
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4. What is the difference between tracking and zooming? What are thier use in TV
Programmes, elaborate.
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5. Crime Show is which genre of TV Production. What are the steps involved in
produciting a Crime Show?
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6. How will you plan and record an interview of Finance Minister Punjab in connection
with the upcoming budget of the province?
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7. Explain the following:
i). Types of Microphones
ii). Documentary Films

iit). Children Programmes in TV
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UNIVERSITY OF THE PUNJAB :

L * Roll No. ................
M.A./M.Sc. Part—1l Annual Examination — 2022

Subject: Mass Communication Paper: XIlI (vii) (Advertising) Time: 3Hrs.  Marks: 50

NOTE: Attempt any FOUR questions. All questions carry equal marks.
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1. Define and explain the term advertising? Also discuss the social impacts of adverting?
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2. Write down the objectives and functions of advertising?
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3. What are the merits and demerits of advertisement? Discuss in detail.
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4. Discuss the History of advertising.
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5. Define the term Advertising campaign. Discuss the steps used to develop an advertising campaign.
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6. What are the important tools for online advertisement? Discuss in detail.
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7. Differentiate between any one of the following

i. Advertising vs Publicity
ii. Advertising vs Propaganda
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