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Abstract: Social media has played an increasingly significant role in people's lives, espe-
cially among young people, who spend most of their time online exploring multiple social media 
platforms. As a result, social media is considered an effective tool for influencing the youth. Fur-
thermore, social media is believed to have a significant impact on the mental and psychological 
well-being of youth. The purpose of the current research is to examine the effects of social media 
consumption on the psychological health of youth. In this regard, the relationship between social 
media consumption, socializing, and self-disclosure with anxiety and depression among youth has 
been examined, considering Facebook and Instagram. For data collection, an online survey was 
conducted. The study is conducted within the framework of uses and gratification. The findings of 
the study showed that social media consumption, socializing, and self-disclosure positively cor-
relate with depression and anxiety. Also, it showed that social media usage influenced the depres-
sion and anxiety levels in youth, as the results revealed that depression and anxiety among them are 
increased with high social media consumption, as there is a directly proportional relationship be-
tween social media consumption and the two constructs of user gratification, i.e., socializing and 
self-disclosure, and depression and anxiety. So, the more youth consume social media, socialize 
through it, and self-disclose themselves, the more they develop depression and anxiety. Overall, the 
findings support the presumption that social media consumption and its user gratification, social-
izing, and self-disclosure influence mental health by causing depression and anxiety. 
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1. Introduction 

 Social media users reached 4.62 billion in January 2022, equaling 58.4% of the world’s 
population worldwide. The average time spending on social media is 2 hours and 27 minutes. In 
2022, the huge incorporation of social media in people’s routine life is indicated by the increase of 
social media usage up to 4 trillion hours (Reichelt, 2019). Facebook comes at second with 19.6 
hours average time spent per month while Instagram comes at fourth with 11.2 hours average time 
spent monthly by 14.8% and 14.5 of internet users, respectively. However, Facebook is still the 
most used social media platform with 2.91 billion users while Instagram is growing vividly with 
over 85 million users per 90 days (WeAreSocial, 2022). Mostly, these users belong to age 16 to 24 
as it indicates the age of “emotional and psychosocial development” greatly influenced by social 
media. Every one out of four youngsters belonging to this age is using social media and at average 
5% is getting addicted to it (Social Media and Young People’s Mental Health and Wellbeing, 
2017). With the evolution of world wide web, web 2.0 is growing into social networking platforms 
and two-way communication channels with adhesive technologies and diversified content to make 
it “people-centric or participative web” (Cormode and Krishnamurthy, 2008). These platforms or 
applications ensure the social presence of users influenced by “immediacy (asynchronous: through 
email/synchronous: through live chat)” (Kaplan and Haenlein, 2010). Out of all the forms of social 
media, social networking sites (SNSs) have millions of users who have personal accounts, who 
interact with other users to ensure social connections, post their personal content such as pictures, 
videos, and also, they like and comment on others’ posts (Ellison et al., 2011). Social media has 
certain advantages as creation of creative expression, collaboration, “exploration of identity”, and 
facilitation of online networking (Russo, 2008) while its excessive usage has some mental health 
issues, disordered eating, body dissatisfaction, loss of sleep (Tripathi and Ahad, 2019) and also 
depression (Lin et al., 2016). Nevertheless, the social media usage depends upon the needs and 
motivations of users, thus, its implications vary (Brandtzæg, 2012). The social media usage pat-
terns of users show their communication capabilities and motivations (Go and You, 2016). Users’ 
psychological and sociological factors develop their certain personal needs so to fulfill needs they 
seek out certain gratifications (maintaining social connection, freedom of speech, and information 
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exchange) which depends on media choice (Orchard et al., 2014) and such as entertainment and 
communication especially related to Facebook (Krause, 2014). Park et al. (2009) have investigated 
the uses and gratifications of social media networking platforms, especially Facebook by ex-
plaining the concepts of socializing and self-disclosure as communication and interaction with 
others through social media platforms and “self-status seeking” through social media, respectively 
(Park et al., 2009) indicating the motivations to use social media more than emotional association 
(Davila et al., 2012). However, these gratifications can have an impact on the psychological health 
of young social media users. In the contemporary era, it is highly necessary to understand and an-
alyze this significant phenomenon i.e., the impact of social media use on youth’s mental health 
along with its associated gratifications as this research finds its ground in this phenomenon. 
Therefore, this research investigates the relationship between social media consumption and de-
pression and anxiety among youth. Further, the study also examines the users’ social media con-
sumption by including the factors socializing and self-disclosure on social media in relation to 
anxiety and depression among youth. 

2. Literature Review  

Reports say, 68% of Americans belonging to age 18 to 24 use Facebook while 71% of the 
same age use Instagram. However, the calculated attitude conflict towards social media (Facebook 
and Instagram) says: Hard to give up on social media (12%), Not hard to give up on social media 
(59%), In total denial of this possibility (29%) (Smith & Anderson, 2019). Therefore, the domains 
like body image, eating habits, security, creation of valuable customers, “social networking and 
internet addiction”, and social networking and health has gained the attention of researchers as they 
directly tell the influence of social media on human lives (Tripathi & Ahad, 2019). Most youngsters 
use social media for entertainment, to do creative activities, and to build social connections but they 
receive negativity in return in the form of social comparisons, cyberbullying, and repentance over 
real life. It is because online self-expression done to an extreme level causes the risk of gaining 
negative attention and this results in more stress and depression (Radovic et al., 2017). 
Over-sharing on social media promotes narcissistic admiration and rivalry concept (NARC) in 
terms of social potency and social conflict. When users feel their ego is getting boost by positive 
social interactions, they get to social media more to promote themselves. Negative social interac-
tions cause a threat to their ego and they develop an attitude of defending themselves so they de-
velop self-protection strategies (Back et al., 2013). Also, when youngsters watch negative online 
content, posts and pictures of “non-suicidal self-injury (NSSI)”, they get triggered by them because 
they remind them of their worst memories, eventually cause them to suffer with low mood and 
depression (Radovic et al., 2017). The study suggested that excessive use of social media makes 
youngsters highly prone to mental distress as they experience depression and idealization of suicide 
(Sampasa-Kanyinga and Lewis, 2015). Facebook is highly influential in creating psychological 
distress (Hong et al., 2014). In support of this, Ybarra et al. (2005) observed that youngsters 
showing the symptoms of depression are mostly engage in the online instant messaging with 
strangers (Ybarra et al., 2005). In contrary, there is no causal evidence of negative effects of social 
media on psychological well-being. Rather there are some positive effects which are proven 
through researches such as increased awareness about the world, self-confidence, and skills de-
velopment (Tripathi and Ahad, 2019). De la Peña and Quintanilla (2015) found that social media 
engagement through different platforms such as Facebook, Instagram, Snapchat, Twitter, and 
Tumblr etc. have engaged their users to develop good social interactions all over the world which 
help them alleviate their anxiety and depression. According to American Academy of Pediatrics 
(AAP), “Facebook depression” is defined as depression caused by social media sites such as Fa-
cebook among youngsters and teenagers when they spend a lot of time on them. The AAP have 
given warning that online interactions can cause social isolation in real life which develops the 
symptoms of depression (Baker and Algorta, 2016). Facebook enables self-disclosure through the 
profile which indicates various aspects of oneself such as their friends’ network, their culture, and 
their political affiliations etc. so it is designed to provide the relationship supporting tasks such as 
identity information, sharing information with those of your interests and preferences through 
groups etc., and two-way communication (Ellison et al., 2011). It was observed that users perceive 
Facebook friends and real-life friends as different entities and Facebook friends are sometimes 
become a social capital for them more than real life friends. Most of the interactions on Facebook 
give the evidence of increased bridging social capital. Also, it seems that social capital is highly 
beneficial to achieve the personal goals and spending a productive life (Phua at al., 2017). It has 
also been observed for males that the rate of loneliness and anxiety among male SNSs users cor-
responds to heavy usage of SNSs. On the other hand, females can maintain balance in their online 
and offline connections and they are skillful in maintaining online social bonds. Females are heavy 
users of SNSs; therefore, they feel left out socially outside the SNSs and it impacts them more as 
compared to males. In spite of increasing online and offline interactions, heavy SNS users are more 
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prone to loneliness than nonusers (Brandtzæg, 2012). In support of this, Ybarra observed that youth 
showing symptoms of depression are more engage in online communication instead of face-to-face 
communication. Both genders are showing significant symptoms of depression as they talk to 
strangers online, though males are twice as prone to this act as females. It has also been observed 
that youth suffering from anxiety and depression are seeking interactions online not only with 
known people but also with unknown people to whom they are connected only online. They believe 
that online interactions are more convenient as they demand less effort (Ybarra et al., 2005). New 
connections are the strong predictor behind the motivations of using SNSs. In addition, freedom of 
expression is also a motivation behind using SNSs as it is a fascinating ability of social networking 
sites where one can communicate beyond the social norms anonymously. Also, enjoyment is an-
other predictive motivation of using social media which is quite relative because it is 
self-explanatory (Orchard et al., 2014). 

2.1. Theoretical Framework 

The field of research such as social media and mental health including social relationships has 
opened the ways to link uses and gratifications theory to such areas too. In order to study the mo-
tivations behind the use of social media among youth and its relation to psychological well-being, 
the uses and gratification theory coined by Katz and Blumler in early 1940s is being employed in 
this research. Uses and gratification theory is justifiably used as a root in development of meas-
urement tools and scales to give clear indications of with what intentions users use social media and 
also to explore the uptake of media. There are two key assumptions of this theory which are: a) 
while selecting a type of media, audiences have a certain goal orientation, and b) active interpre-
tation and integration of media messages in their routine lives enables them to achieve the most 
desirable gratifications (Rubin and Feeney, 1986). This theory comes with a user-centered ap-
proach which deals with understanding why people use certain type of media, why they need to use 
it and what gratifications they get from it. Also, it believes that every person has its own reasons to 
use media. Likewise, youth use social media to fulfill their own personal or perceived needs so 
youth as a consumer is free to decide how they will use social media and how it will affect them. 
The stimulus users get from social media influences their psychological well-being and mood (Lin 
et al., 2016). Therefore, this study aims at analyzing the constructs of uses and gratifications such as 
self-disclosure and socializing given by Reichelt (2019) and effects of these two constructs on the 
psychological health of youth along with social media consumption. The analysis includes the re-
lationship between social media consumption and online socializing and self-disclosure and two 
dependent variables depression and anxiety among youth.  

2.2. Research Hypothesis  

H1: Social media consumption positively correlates with depression and anxiety.  
H2a: Socializing on social media positively correlates with depression. 
H2b: Socializing on social media positively correlates with anxiety. 
H3: Self-disclosure on social media positively correlates with anxiety and depression.  
H4a: Social media consumption significantly impacts in causing depression. 
H4b: Social media consumption significantly impacts in causing anxiety. 
H5a: Socializing through social media influences in causing depression.  
H5b: Socializing through social media influences in causing anxiety.   
H6a: Self-disclosure on social media influences in causing depression.  
H6b: Self-disclosure on social media influences in causing anxiety 

3. Materials and Methods 

This research utilizes the quantitative design with survey method to understand the relation-
ship between social media consumption among youth along with certain user gratifications such as 
socializing and self-disclosure and the prevalence of anxiety and depression among them. In order 
to analyze the research objectives and research questions of this study, an online survey is con-
ducted by adopting socializing and self-disclosure constructs given by Park et al. (2009), having 
5-items and 3-items, respectively. Moreover, Social Media Engagement Scale for Adolescents 
(SMES-A) with 11-items is employed to measure the construct social media consumption as it is a 
reliable measurement for evaluation of social media engagement or consumption among youth Ni 
et al. (2020). In order to measure depression and anxiety, Patient Health Questionnaire (PHQ) of 
9-items and Generalized Anxiety Disorder (GAD) of 7-items scale is employed, respectively. The 
data from 200 active users of Facebook and Instagram was collected with the help of online survey 
form created on Google forms. Data collection was based on random convenience sampling. In 
total, 222 respondents became a part this study and 200 were selected by excluding the incomplete 
and did not fit for the requirements of the study responses, among them 80 (39.8%) were male and 
120 (59.7%) were female. Respondents belonged to three age groups ranging from 16-24 years. 
The respondents were comprised of committed: married, engaged, and bonded, and uncommitted: 
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unmarried, not engaged or bonded individuals. Also, respondents came from lower and higher 
socioeconomic statuses. The additional criteria for this sample focused on targeting the educated 
youth of the society who can understand intermediate level of English, context of the research, and 
the terminologies used in the questionnaire related to the constructs to assure the reliability of the 
current study. The data analysis was performed on IBM SPSS Statistics Version 22 using Pearson 
Correlation test and Linear Regression test.   

Table 1: Socio-demographic characteristics of the respondents 

Demographics Group  Frequency (f) Percentage (%) 

Age 16-18 52 25.9 

 19-21 67 33.3 

 22-24 81 40.3 

Gender Male 80 39.8 

 Female 120 59.7 

Relationship Status Committed 48 23.9 

 Uncommitted  152 75.6 

Education  Matric/O levels  

(10 years) 

29 14.5 

 Intermediate/ A levels  

(12 years) 

30 15.0 

 Bachelors 

(16 years) 

94 47.0 

 Masters 

(18 years) 

47 23.5 

Family Income Status  <50,000 PKR 50 24.9 

 <100,000 PKR 49 24.4 

 <150,000 PKR 27 13.4 

 <200,000 PKR 33 16.4 

 >200,000 PKR 

 

41 20.4 

 

4. Results 

The empirical findings of this research showed that there was a positive correlation between 
social media consumption and depression and anxiety. It was found that, in case of social media 
consumption and depression, the P value was <.001 which is highly significant. Then again, the 
relationship of social media consumption and anxiety provided that P value of <.001 which indi-
cates the highly significant relationship. 

 
Table 2: Pearson Correlation test for Social Media Consumption and Depression and Anxiety 

 

 

Social Media Consump-

tion 

Depression Anxiety  

Social Media 

Consumption 

Pearson Correlation (r)  1 0.389** 0.258** 

Sig. (2-tailed)  <.001 <.001 

N 200   
** Correlation is significant at the 0.01 level (2-tailed). 

 
Furthermore, the Pearson correlation between socializing and depression was found highly 

significant having P value of <.001 while socializing and anxiety showed insignificant relationship 
having P value 0.460. 

Table 3: Pearson Correlation test for Socializing and Depression and Anxiety 

 Socializing Depression Anxiety  

Socializing Pearson Correlation (r)  1 0.278** 0.053 

Sig. (2-tailed)  <.001 0.460 
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N 200   
** .Correlation is significant at the 0.01 level (2-tailed). 

 
Similarly, the relationship of self-disclosure and depression and anxiety was also found 

through Pearson Correlation. It is the most interesting findings of this research as it is unimagina-
tive that through expressing oneself online, one can get psychological health problems. But, in both 
of these cases, P value was <.001 which shows highly significant relationship.  

Table 4: Pearson Correlation test for Self-disclosure and Depression and Anxiety 

 Self-disclosure Depression Anxiety  

Self-disclosure Pearson Correlation (r)  1 0.344** 0.304** 

Sig. (2-tailed)  <.001 <.001 

N 200   
** Correlation is significant at the 0.01 level (2-tailed). 

 
In addition, these variables were also analyzed through linear regression for prediction of true 

effects. To determine whether social media consumption impacts in causing depression among 
youth, linear regression was conducted and P value was found .000 which is less than 0.001 and 
shows high significance. The R2 value explains 15.1% variance in social media causing depression 
among youth. 

 
Table 5: Linear Regression test for Social Media Consumption and Depression 

Hypotheses Regression Weights Beta Coefficient R2 F p-value Hypotheses Supported 

H4a SMC  

SMCD 

.269 .151 35.204 .000 Yes 

 
Similarly, social media consumption also predicts anxiety among youth with P value .000 

which is less than 0.001 indicates highly significant impact. The R2 value explains 6.7% variance 
in social media causing anxiety among youth. 

Table 6: Linear Regression test for Social Media Consumption and Anxiety 

Hypotheses Regression 

Weights 

Beta Coeffi-

cient 

R2 F p-value Hypotheses 

Supported 

H4b SMC   

SMCA 

.174 .067 14.169 .000 Yes 

 
Furthermore, socializing through social media carried a significant impact in causing de-

pression among youth with P value .000 showing socializing predicts depression. 7.8% variance in 
social media causing depression among youth was explained by R2 value. 

Table 7: Linear Regression test for Socializing and Depression 

 
 

 

 

In contrast to this, through linear regression, it was found that socializing did not significantly 
predict anxiety with P value .460 which indicates that socializing through social media cannot play 
a significant role in causing anxiety. 0.3% variance in social media causing depression among 
youth was explained by R2 value.  

Table 8: Linear Regression test for Socializing and Anxiety 

Hypotheses Regression 

Weights 

Beta Coeffi-

cient 

R2 F p-value Hypotheses 

Supported 

Hypotheses Regression 

Weights 

Beta Coeffi-

cient 

R2 F p-value Hypotheses 

Supported 

H5a STSM  

 

SMCD 

.472 .078 16.636 .000 Yes 
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H5b STSM   

 

SMCA 

.087 .003 .548 .460 No 

 
Self-disclosure on social media carried a significant effect in causing depression as it predicts 

depression among youth with P value < 0.001. The R2 value explains 11.8% variance in social 
media causing depression.  

Table 9: Linear Regression test for Self-disclosure and Depression 

Hypotheses Regression 

Weights 

Beta Coeffi-

cient 

R2 F p-value Hypotheses 

Supported 

H6a SDSM   

 

SMCD 

.690 .118 26.576 .000 Yes 

 
Similarly, self-disclosure also predicts anxiety among youth having P value < 0.001 which is 

highly significant. The R2 value explains 9.2% variance in social media causing depression.  
 

Table 10: Linear Regression test for Self-disclosure and Anxiety 

Hypotheses Regression 

Weights 

Beta Coeffi-

cient 

R2 F p-value Hypotheses 

Supported 

H6b SDSM   

 

SMCA 

.594 .092 20.148 .000 Yes 

5. Discussion 

The results of this study revealed that there is a positive correlation between social media 
consumption and the two constructs (socializing and self-disclosure) and depression and anxiety. 
This shows a systematic outlook of the variables in a way that consumption of social media and 
socializing and self-disclosure on social media platforms i.e., Facebook and Instagram increase 
depression and anxiety among youth with establishing a directly proportional relationship. Youth 
that consume Facebook and Instagram well enough get depression and anxiety from it. The more 
they consume these social networking sites, the more they get depression and anxiety. Hence, the 
assumption is valid as the expectation that social media consumption positively correlates with 
depression and anxiety is fulfilled. As Sampasa-Kanyinga and Lewis (2015) observed in their study 
that youngsters who frequently use social media have seen highly prone to mental distress and they 
experience depression, idealization of suicide, and certain unfulfilled mental needs more than other 
youngsters who does not use social networking sites (Sampasa-Kanyinga and Lewis, 2015). Fur-
ther analysis of Facebook and Instagram showed positive correlation of socializing with depression 
on these two social media platforms indicates young participants who use Facebook and Instagram 
for socializing have more depression. In support of this, Ybarra et al. (2005) observed that 
youngsters who show the symptoms of depression are more likely to engage in the online instant 
messaging with strangers on social networking sites. Baker and Algorta (2016) have directly 
supported the social media causing depression by mentioning a report from American Academy of 
Pediatrics (AAP) which gives warning that online interactions can cause social isolation in real life 
which develops the symptoms of depression. But there was no significant correlation found be-
tween socializing and anxiety which has rejected the assumption made for this research that says 
socializing also positively correlates with anxiety. In contrast to this, self-disclosure on social 
media i.e., on Facebook and Instagram shown positive correlation with depression and anxiety and 
thus proved the hypotheses assumed for this research. It shows that young participants who are 
active users of Facebook and Instagram and do self-expression on these social networking sites 
excessively get depression and anxiety. The more they express themselves freely on Facebook and 
Instagram, the more they get depression and anxiety in return and it ultimately negatively effects 
their mental health. The research has shown that Facebook is highly influential in creating psy-
chological distress (Hong et al., 2014). In general, the present study suspects that while using social 
media, the excessive use of it, socializing through it, and self-disclosure on it have negative effect 
on the psychological health of youth. The basis of this decision is on researches done previously 
which suggest that the quality of network experience and the usage type of social media are the key 
elements to give the prediction of outcomes of mental health rather than amount of time spent and 
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the usage frequency (Davila et al., 2012; Baker and Algorta, 2016). Contrary to this, the literature 
suggests that maybe the cause of depression in youth is something else as depression and anxiety 
are complex illnesses, there can be other leading and contributing factors in causing negative 
outcomes of mental health but it can get worst by using social media and seeking connections 
online as Radovic et al. (2017) mentioned in his study that youngsters who feel depressed already 
use social media to express emotions, to gain attention from online community, and to gain social 
support. Sometimes social media works as an escape but other times, it makes their mood worst and 
they get even more depressed than before (Radovic et al., 2017). While comparing to other studies, 
this studies also approves the relationship of social media consumption with depression and anxiety 
thus showing there is some effect of using social media on psychological well-being of youth. But 
this research addresses the gap by not including how much social media consumption effects the 
mental health. Moreover, this research contributes to the existing literature due to several reasons: 
it connects consumption of social media and two user gratifications of social media i.e., to mental 
health in context of two social media platforms., the theoretical framework of this study explains 
the user behavior of youth and what they get from social media, and this research provides the 
society and academics with significant knowledge about the latest phenomenon related to social 
media. 

6. Conclusions 

 In this research, youth was analyzed about their consumption, their socializing and 
self-disclosure on social media by taking Facebook and Instagram into consideration to understand 
the effects of social media on psychological health of youth. The findings support the general 
presumptions that social media consumption and its user gratifications socializing and 
self-disclosure effects the mental health by causing depression and anxiety on their separate 
grounds. Socializing and self-disclosure have higher social component regarding Facebook and 
Instagram and they both show positive score with depression and anxiety. Overall, several research 
hypotheses of this research were met, indicating that youth belonging to age 16-24 consuming 
social media excessively, are prone to have the symptoms of depression and anxiety. There is a 
directly proportional relationship of social media consumption with depression and anxiety. 
Likewise, this relationship is also true for the two constructs of user gratifications i.e., socializing 
and self-disclosure. So, the more youth consume social media, socialize through it, and 
self-disclose themselves, the more they develop depression and anxiety. Based on the findings of 
this research and the literature evidence, there is a significant correlation between usage of social 
media and psychological health disorders among youth. With regard to that, this research en-
courages critical thinking and motivates to ask about the impact of new media, in particular this 
communication tool called social media. 
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